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Wel come to ENTER 2015 eTourism

Foll owing up on previous memorable edition:
from Lugano SOTELL and myself have organized
which wil |l start i® Bhémé&odaysm: TARrangéarmi

and it feactluasess kaeoyrnodt e speakers offering th
ing with col BRlagHarsvadrrdonUni versity, SAS, Uni t e

MOP A, eDr eams, Revi ewPr o, Feef o, Net Comm Su
bound and many mor e. Preparations for the
and | have the pleasure to share with you th
cussions, 8 workshops, 36 presentatigomoveds:it
doubblled nd review procesd$) .prMogrreaommeer ,i ntchiusd e €
ﬁraound gui dance on substanti al research in e
cescoBRUtTIT Manifesto. I n sum, ENTER2015 st a
gr amme .

The conferencEebmiulalryst3avdt h@®h® PhD Wor ks hoj

forum for PhD students to interactively disc
gui shed researchers of our community. The co
days with a mix of interesting presentation:
interactive workshops. I n paNeadhéedayw,0 Rebeture
wi || also be a Swiss eTourism Bwiyt zerdtamer iTog
Swiss Rail ways, Swiss International Airlines

fribourgeoise du Touri sme, amrde STé ot n eodtThelrreéi ss
eMarketing in tourism.

As every year, the conference is accompani e
wel come dinner Wednesday evening and a Gal a
you in for some fine nébtOwodrek itg@tmasad hg otviee o W\
are expecting for this conference, who are Kk
information and communication technology 1in
an exciting conference.

I f you would |Iike to join us for a great cor

abhttp://www. enter?2088. bt o/ Regi stration

Aur kene Al zua,


http://www.enter2015.org/Registration-64.htm

ENTER2015 Research Tr ack

The themes include soci al medi a, business intelligence an:
evaluation, travel distribution, mobile and receammeinngy fIy:
formation of tourism experience, and many mor e.

The book of proceedings is currentl-prddirtatd bBwypmagspniogmer ar

lis Tussyadiah - Atessandro nversint
Editars

Information and
Communication

Technologies in
Tourism 2015

Il FI TT Hangout on Air
I FI TT Hangout on Air: Soci al Media in China
Theourth | FITT hwagouwtr gamMowenmbeon 18i, DR&da (Baander/ CEO, Chin

an8ing fPAssociate Professor, Coll ege of Charl eston) . The h
scape of soci al media in China, including trends and insig
lis Tuss(ylRsgdsakbi ate Clinical Professor, WSU Vancouver / Vi

‘ Hangouts On Air

IFITT Hangout on Social Media in China

o T

| 7
w A 108 views
+ Addto <& Share  +es More w: Po

Streamed live on Nov 13, 2014
Want to leam more about Social Media in China? Join us for a hangout on air with +Deana Gao (Founder/CEO, China Gravy) and +Bing Pan (Associate Professor, College of Charleston) to talk about the landscape of
social media in China, including trends andi insights for tourism marketing. The discussic o nbemoﬂe ated by +lis Tussyadiah (Ass ociate Clinical Professor, Washin ington State University), 3

Linhkt:tps:// www.youtube.com/ watch?v=mXCTe_qlLml



http://www.amazon.com/Information-Communication-Technologies-Tourism-2015/dp/3319143425
https://www.youtube.com/watch?v=mXCTe_qLm1U
https://www.youtube.com/watch?v=mXCTe_qLm1U

PhD Studeiktr eSeht aKimnBoes
(Edited by Dr. Zheng Xiang)

Hi ! My name is Kim Boes and | am currently
Faculty of Management at Bournemouth Univer.
about Smart Tourism Destinations.

I started in September 2014 and am very ha
study. My research interests focus on techno
tourism destinations. Specifically, my thesi
petitiveness of tourism destinations. | have
supervisors, Professor Dimitrios Buhalis and

I have a Bache®& odegmee ai Malsmheovati on and Mal
University of Applied Sci en@est hSaslizstiiuhregn tc iuA uit
heritage experience of bl iopkpdmd edi ¢hal liy sium

blind and visually impaired peopl e

visit cultural heritage sites and how this
search project in which | &wvast udw od wreldo rdeud i ti
NFC Smart Posters in a tourism context. Pri
ployed as a research assistant at the touris
Sciences Sal zburg in Austria.

ENTER 2015 wi Il be my first time at this eT
on Smart Tourism Destinations and another fo
I n addition, | wi || present my research pr o]

|l ooking forward to this and hope to meet man

Lugano, Switzerland
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The recentl Fl T'TRaachsth Knowl eidgea Mapmpr ehensive data bas

bi bliographiTcoaur idsamt ar eosne aeec ch-Toandemnt edurapd effer-adabdgmiac
institutions worl dwi de. This free community-Toarvisane rerseau
and |l ecturers, and between the academia and the ilnFd st rey.

Tourism Wi kiepprevdésa as the common plTaotufrasm Kwoaowlterdegel MapT

The | FToldir iesm Knowl edge Map is struciTwrued simntRe stelar e&d , s eeclic
tion -Beodriesm I nstitutions:

[ J YR
Page Discussion Read Edit View history v |Search Q

E-tourism Knowledge Map

Main page P

Recent changes eTourism
Random page

o Knowledge Map

v Tools

<- Back to Main Page &

Whatlinks here
Related changes
Uploadfile The Knowledge Map consists of following overview areas:
Special pages

Printable version

Permanent link e-Tourism Education &
Page information

Welcome to the IFITT e-tourism Knowledge Map [edi]
e-Tourism Research &

e-Tourism Institutions &

f e-Tourism Research

This section giveeToouanmn sov erevsieecawe adinr anéds conducted at a (

academic institutions around the gl obe.
For each research area, a short description is provided
ers, related research projects, and major academic publ i c:

E-tourism research

<- back to IFITT eTourism Knowledge Map &

eTourism
Knowledge Map

Here you find an overview of e-Tourism research areas, which are conducted at various universities, institutions and organisations

Contents [show]

Argumentation in tourism-related User-Generated-Contents & [edit]

Conceptualization, implementation and impact evaluation of ICT prototypes in Tourism& [edit)
Destinations’ Web Marketing Maturity @ [edit)

elLearning in Tourism and Hospitality @ [edit]

Electronic marketing in tourism& [edi]

eWord-of-Mouth and Destinations’ Reputation in Online Media® [edit]

ICT for Religious Tourism and Pilgrimage @ ([edit]

Knowledge generation through methods of Business Intelligence in Tourism# [edit]



The | FiITolurd sm Knowl edge Map

Argumentation in tourism-related User-Generated-Contents

<- back to IFITT eTourism Knowledge Map &
<— back to overview of e-Tourism research areas &

eTourism
Knowledge Map

Description of this research area

Argumentation in tourism-related User-Generated-Contents is one of the recent research lines of webatelier net. It stays in the overlapping area between
argumentation studies and eTourism. Within this research line, argumentation constitutes the analytical approach used to treat UGC, with the goal of gaining a
precise and deep understanding of people’s opinions on tourism products and services. An ‘argument is intended as a reason given by a person to support
his/her opinion, in order to make it convincing in front of an interlocutor. UGC about destinations, attractions and hospitality services are analyzed, allowing to
unveil the core of tourists delight and expectations as well as the values connected to the tourism/hospitality experience. In this way, areas for improving
promotional and managerial interventions can be pointed out.

Keywords

argumentation, online opinions, tourism experience, decision-making, discourse analysis, Online Travel Reviews, online complaint, reasoning schemes,
destination management, hotel complaint management

Institution

webatelier.net & laboratory; Institute for Communication Technologies; Universita della Svizzera Italiana

Researchers

Dr. Silvia De Ascaniis &

Prof. Dr. Lorenzo Cantoni &

Research projects in this research area

Definition of Online Travel Reviews as an emergent textual genre &

Identification and analysis of argument schemes (i.e. reasoning patterns) in the online tourism domain

The characteristics of Online Travel Reviews titles as meta-data and their influence on users' first impression of online information sources

Analysis of the arguments used in Online Travel Reviews about UNESCO World Heritage natural Sites (the case of Jiuzhaigou National Park, China)

Analysis of the strategies used by hotel managers to monitor online comments and to deal with online complaints &

Publications published by this institute characterizing this research area
Journals peer reviewed

De Ascaniis S_, and Gretzel, U. (2013). Communicative functions of Online Travel Review tities. A pragmatic and linguistic investigation of destination and
attraction OTR titles. Studies in Communication Sciences, 13, pp. 156-165.

De Ascaniis, S. (2009). Integrating Content Analysis and Argumentative Analysis to reconstruct a Media-supported Public Debate. Studies in Communication

Sciences 9(2), pp. 113-130. I:I

Mor eover, compl eted and ongoi ngToruersiesanr crhe speraorjcehc t asr evai t ari e
through a short description and keywords. The major fundi:
Il ighted.
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T eTourism Educati on

This section | i sTtosurains no vceoruvriseews ,onwhei ch are cur remademipa oiv
stitutions worl dwi de. For eaTdurciosum,s et hwvd t o tarns ee mpihtalsd ,s koa
credits, the year of course start, and the average number
mati on on the Il ecturer(s), the syll abus, course materials
be gained throug-pabgperl inked web

E-tourism education
bk 45 17T ETuuism Knowledge Hape)
> :
eTourism
Knowledge Map
{ere you find 3n overvew of € Tourkm education, cuTently offerec by unlversilies and Mstitons
Education in the field of e-Tourism (=
abic 1 L5t of o Toursm coucatan offcred
Refarence List of o-Tounsm
Program Yo il Jpaces & research papers, published at
Course Name =+ Keywords Institution * lever °ECTS®| course o average ¢| Lecturers ¢  Course Lecture Materials Ao hmsionn
start students Schedule
readings in this course
Advanced Destination CTOUR® [ 5 006 20 o s
Developmant Focns
Advances In tourism s |[Erour® Fno 75 |z0m 1z Pror Dr Mamniss | Syllabuse?
g s r—
s FTIAE
LRI
R SRS L st A imiiony, (=20 ¢ it & s Bt [ ]
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T eTourism I nstitutions

This final section provides-azrmdewercviienwwton udd adheriioc rarmgdnal
Knowl edge Map .-l iAr kfeuwdl Isyu mmatreyr t abl e di splays research area
fered in tThoeu rfiisem d( io.fe.e sorted) by institution.




