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IFITT President's update
Time is flying and lots of great things are happening with IFITT. There is a plethora of activities, meetings and
agendas that are emerging globally and IFITT is becoming more and more relevant and is reaching for new
members. Engage in those events or suggest your own. Look forward to work with you soon to take eTourism
forward.

Future INTERNATIONAL EVENTS: Lots of activities are planned for the next few months
IFITT@ World Travel Market 2011 WORKSHOP: Using Technology and Social Networking for Real Time Services Monday 7th
November 2011 Platinum Suite 1 from 10.00 - 12.00 Register for the IFITT Event!
IFITT is hosting a workshop at the WTM to discuss Technology and Social Media enabled Real-time Service Management in
Hospitality and Tourism. There are major developments on this area which boosted by Context Based Services are expected to
have major impacts in customer service and also in tourism marketing. The event will be moderated by Professor Dimitrios
Buhalis, IFITT President and Bournemouth University and Professor Andrew Frew, Queen Margaret University.
Confirmed Speakers include:
Tinkara Pavlovčič Kapitanovič, Head of e-Business and Strategic Projects, Slovenian Tourist Board
Nate Bucholz, Industry Manager, Google
Joanna Matloka, Account Manager, 77Agency
Nicolas Gregori, John Kent Institute in Tourism - Bournemouth University
Zornitza Yovcheva, John Kent Institute in Tourism - Bournemouth University
ENTER2012 is well under preparation and the team is doing a great job securing speakers and building the biggest programme
ever!


The ENTER2012 PhD workshop call for papers has recently gone online and PhD students are welcome to join us



We have also announced the IFITT AWARDS 2012 – and the Call For Nominations is on the web site. Please engage with
this process!



You can access ENTER2011Proceedings Online!

NEW CHAPTERS hit the ground running!
We are pleased with the development of the Italian Chapter that aims at building and developing a local community of academics and practitioners interested in eTourism in order to create and disseminate knowledge, promote learning from good practices and build and maintain relationships with public and private institutions active in the field of ICTs and travel & tourism.
The Chapter is directed by a President and a board composed of 3 to 5 members elected by the Chapter members assembly.
For the initial period, until the first general assembly, president and members of the board are: Rodolfo Baggio, Bocconi University, President, Luisa Mich, University of Trento, Roberta Milano, BTO Educational, Roberto Peretta, University of Bergamo.
In this setup period the chapter will develop a website which will serve as platform for sharing documents and discussing eTourism issues of interest for the Italian community. A conference will be held in November/December 2011 (during the BTO – Buy
Tourism Online event in Florence); Chaired by: Valeria Minghetti and Giacomo Del Chiappa. On this occasion the first general
assembly is called. (Continues on p.3)

PhD student self presentation (edited by Ulrike Gretzel)
I am a PhD student in Business Information Systems at Auckland University of Technology (AUT). I am also an external PhD student at the New Zealand Tourism Research Institute, which is based in AUT. I moved to New Zealand in
2007 from my home town, Natal, on the Northeast coast of Brazil, to begin my PhD research proposal. In March
2008, I was awarded a Top Achiever Doctoral Scholarship from the New Zealand Government to study how usergenerated content empowers online consumers when making their travel plans, under the supervision of Prof.
Felix Tan, Prof. Simon Milne, and Dr. Annette Mills.
In 1995, I completed a Bachelor’s degree with honours in Computer Science from the Federal University of Rio
Grande do Norte, Brazil. I worked in the software industry for almost 10 years developing business applications for
several companies. In 2002, I obtained my Masters degree in Production Engineering (concentration in Information
Systems) from the Federal University of Rio Grande do Norte, Brazil. My Masters thesis focused on the impact of
Internet adoption in the Brazilian hotel industry. I was awarded a Brazilian Government Scholarship for my Masters and a tuition waiver
award for exchange graduate studies at the University of Maine (USA).
In the five years prior to starting my PhD in New Zealand, I was a full-time lecturer at FARN University in Brazil. During this time, I supervised 41 bachelor students in their graduation dissertations, and assisted them in their paper presentations at international and Brazilian
conferences. I was also committee member for the Business School, member of the Business Research Base, and editorial council member for the FARN Journal.
Since starting my academic career in the Information System and Tourism field, I have published 46 papers including book chapters, articles in Brazilian Journals, and several papers at international conferences. I also worked for 4 years as an editorial assistant for the Journal of Global Information Management (IGI Global). In this role, I developed valuable expertise in the journal publication process and in
evaluating research submissions.
I am currently in the final stages of my PhD research. My research will offer a mechanism for understanding the impacts of usergenerated content on consumers decision-making processes in the travel industry. This can provide important insights into consumer
empowerment and guidance to service providers in the accommodation/travel sectors. The findings will also help improve the competitiveness of firms in the accommodation section, which is a cornerstone to broader tourism development, supporting the growth of tourism in New Zealand.

Luiz Mendes-Filho - luiz.mendesfilho@aut.ac.nz
http://nztri.org/postgraduates/LuizMendes-Filho
I am currently a PhD Candidate in the Department of Computer Science at the Free University of Bolzano, Italy. My research focuses on context-aware music recommendations, in particular - location-aware music services. I received a
BSc in Computer Science in my home country Lithuania, from Vilnius University, and in 2005 moved to Bolzano, Italy to
pursue a Master's degree in Computer Science. I have completed my Master's thesis on 'Augmenting Places of Interest
Recommendations with Music' under the supervision of prof. Francesco Ricci, and in 2009 started a PhD under his supervision.
Motivation for developing context-aware music recommender systems arises from studies of users' information needs,
in which context plays an important role: users often search for music with a specific location, event, or mood in mind.
In my research I am exploring the possibilities to retrieve music that fits the surroundings of the user, in particular, I am looking for effective ways to match music content with places of interest (POIs). Until now, such kind of music selection has not been studied in the literature. However, I believe that it can be used for creating new engaging location-aware music delivery services. In particular, I am considering an application scenario where a tourist is sightseeing a city and is using a mobile device equipped with a location-aware music service. In collaboration with another student we have developed a prototype for Android mobile phone which recommends to the user a
walking itinerary and, while the user is visiting the suggested POIs, it plays music that matches the visited POIs. The goal is to enhance
the user's experience and create a more engaging travel guide tool. For instance, this system will play an organ choral while the user is
approaching a Gothic cathedral.
The major challenge in designing such systems is finding a way to match music to places so that users can recognize and appreciate such
a selection and can judge the music as suited for the POI. We have decided to use social annotations, also known as tags, as a common
representation for music and POIs. The matching can then be performed by comparing the tag profiles of the two types of items. Using
tags to describe both music and POIs is a promising approach as current trends in Web 2.0 contribute to the rapid growth of usergenerated tagging data.In my opinion, location-aware music retrieval could be adapted for use in car navigation systems, online information presentation and cross-domain recommendations. Being part of prof. Ricci's recommender systems research group, I have been
involved in a collaboration project between the Free University of Bolzano and Deutsche Telekom Laboratories focused on developing
techniques for context-aware music recommendations in a car.
After completing my studies I intend to return to my home country and contribute to the development of interest in the field of recommender systems both in the research community and industry.

Marius Kaminskas - http://www.inf.unibz.it/~mkaminskas/
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PhD student self presentation (cont.)
I´m currently a professor in the department of Tourism and Leisure and also the
Tourism and Leisure course director of the Hospitality and Tourism Higher School at
the Polytechnic Institute of Guarda. I hold a degree in Mathematics and an MSc in
Electronics and Telecommunications from the University of Aveiro, Portugal.
I started, one year ago (September 2010), a PhD in Information and Communication
on Digital Platforms, at the University of Aveiro, and I intend to start the thesis work
next September. The subject of my PhD thesis is “The Integration of Social Media in
the Portuguese Public Tourism Organizations”. I have chosen social media as a topic for my research because (a) it is
an emerging research topic; (b) it is a new communication paradigm; (c) it is one of the main activities on the Internet, and (d) there is a lack of use/exploitation of the full potential of social networking by the Portuguese DMOs.
My proposed thesis research can be summarized as follows:
The current work wants to analyze how the Portuguese Destination Management Organizations (DMOs) working in
the tourism area use the Internet and in particular the tools of Web 2.0/social media in their communication strategies. Tourism as an economic sector where information plays a key role is one of the most affected by the arrival of
the new realities created by social media. Currently, the widespread use of Web 2.0 tools and especially, the exponential growth of social networking platforms, are causing remarkable changes in the promotion of tourism destinations,
with a need for them to switch to the use of user generated content available on the Internet. Given this new paradigm, the DMO, as a dynamic organization whose objective is the promotion of a tourist destination has to adapt in
order to fit this new reality. Thus, it is intended to analyze the current state in which the DMO websites are, and after
that, develop a methodology that will make it possible to explore this enormous potential created by the social media, and social networks in particular.
Vitor Roque - vitor.roque@ua.pt
PhD Student | Departamento de Comunicação e Arte | Universidade de Aveiro | PORTUGAL

IFITT President's update September 2011 (cont.)
The IFITT chapter in Greece was also established. The chapter currently has twenty members and the board following an election process consists of: Dimitrios Serifis - Nelios.com (Chairman), Spyros Georgiou - Airotel (Vice President), Stavros Kefalas - Tourix (General Secretary), Manolis Psarros - AbouTourism, Konstantinos Aivalis - TEI of
Crete, Anastasia Stratigea - NTUA, Alexis Bizanidis - Gats Group of Companies. The aim of the chapter is initially to
extend the membership base and then to begin a series of measures to promote interaction between institutions related
to the tourism industry. The first event of IFITT Greece event is on 25th September 2011 as part of a multi conference
organized by the Greek-German chamber of commerce, more info you could find here.
Speakers will include:


Costis Aivalis: Professor & Researcher on Technological Institute of Crete New web analytics software that predicts
visitor behaviour in a website



Phillip Brinkmann: CEO of Travelplannet24.com The importance of technology for OTAs



Rea Vervita: Avis Greece Case Study "the social media strategy of Avis"



Dimitrios Buhalis: IFITT President Global eTourism developments

Time is flying and lots of great things are happening with IFITT. There is a plethora of activities, meetings and agendas
that are emerging globally and IFITT is becoming more and more relevant and is reaching for new members. Engage in
those events or suggest your own. Look forward to work with you soon to take eTourism forward.
Yours Truly
Dimitrios Buhalis
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What’s New in Journals (edited by Rob Law and Daniel Leung)
Title: Textual and visual information in eWOM: A gap between preferences in information search and diffusion
Author: Geunhee Lee and Iis P. Tussyadiah
Journal: Information Technology & Tourism, Volume 12, Issue 4, Pages 351-361
To foster development of an international research community in tourism and hospitality, the
Journal of Information Technology & Tourism (ITT) is widely recognized as a venue to exchange the findings on the diversified sectors of tourism. This is to create a coherent body of
knowledge about IT and tourism since 1998. With the existence for 10 years, ITT has exhibited
the transformational effect of information communication technologies in travel and tourism
in the past decade. To review the history and progress that IT and tourism, this study performs
a content analysis of 144 papers published in ITT from 1998 to 2008.
In the period of 1998-2004, the studies conducted in Europe, the United States & Canada, and
Australia played a dominant role in ITT. However, the proportion of studies in Asia, Mediterranean and Middle East rocketed since 2005. This exhibited that ITT is a truly international journal reflecting studies from all parts of the world. Regarding the study theme, a majority of the
early studies were pertinent to design and implementation of information technology. But the
focus of recent studies shifted to users’ requirements, perceptions and subsequent behavior
while ICTs have become more important. Besides, this study identified the evolution of industry focus between the studies published in the first and second five years, which originally inclined to the lodging industry and later changed to incorporate various tourism sectors. The data and analysis revealed that
the journal has met its expectations as a leading journal dealing with the application of ICTs in the travel and tourism industry. Since ICTs are constantly evolving, it is expected that the continuous development of new devices and the trend of consumer-focused technologies will motivate more future studies.

Title: The Trustworthiness of Online Channels for Experience- and Goal-Directed Search Tasks
Author: Astrid Dickinger
Journal: Journal of Travel Research, Volume 50, Issue 4, Pages 378-391
To maximize travel satisfaction and minimize perceived risk, travelers usually rely on multiple
information channels including websites of service providers and national tourist offices. In
addition to these traditional online platforms, travelers have begun to retrieve the usergenerated content on Web 2.0 sites and social media. With an abundance of information
channels available for travelers, it is necessary to understand which online channels are
trustworthy as trustworthiness of online channels is highly associated with traveler’s adoption decision. Hence, this study examined the trustworthiness of online tourism content by
three channels, which are service providers, city tourist boards, and Internet users.

Based on the 453 questionnaires completed by tourists, user-generated content is considered to be extremely informative since users can post plentiful information on blogs or
other platforms. However, the perceived quality of user-generated content is relatively low
as users provide advice based on their personal experiences. Tourists, however, do not rate
service provider’s integrity and benevolence at a high level because customers believe that
service providers do not operate in the best interest of customers. Among these three online channels, information from city
tourist offices is perceived to be the most trustworthy in terms of ability, benevolence and integrity. Empirical results indicated that the main drivers for trust in user-generated content are informativeness and benevolence. Integrity, in contrast,
has a high influence on trust toward information provided by service providers. This study contributes to a better understanding of how different dimensions of trustworthiness operate for different online channels.
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Context Based Services in Tourism, 1st International Workshop, 7th-8th July 2011,
Bournemouth.
Zornitza Yovcheva, Dimitrios Buhalis, Christos Gatzidis,
Bournemouth University
Context-based services are becoming a re-emerging central theme of a
number of conferences, workshops and journals. Because of its wide
potential for Tourism, context awareness is quickly becoming an
emerging cutting-edge facet of eTourism research as well. In order to
facilitate development and proliferation of research within the field,
the International Federation for IT in Travel and Tourism (IFITT), in
cooperation with the School of Tourism at Bournemouth University
(UK) and the Cooperative Research Centre in Tourism (CICtourGUNE)
(Spain), organised the first of its kind workshop dedicated on context
and context-aware services in Tourism. The event was held at Bournemouth University in July, 2011.

The two-days event gathered prominent industry leaders and academia
and served as a platform for provoking and stimulating a deeper discussion on the topic. The welcoming committee (Dr. Aurkene Alzua-Sorzabal
and Dr. Carlos Lamsfus) outlined the main topics that were discussed during the workshop: the notion of context within the field of eTourism (Dr.
Carlos Lamsfus); using context data to reason about the behavior of tourists and their experiences (Maria Peralta, Mads Boedker); the impact of
context-awareness (Ed Parsons) and the business model challenges for
implementation and development of context-aware tourism applications
(Soren Langelund); interface challenges (Anastasia Mariussen) and making use of novel services and opportunities (Nina Mistilis) to inspire delivery of extraordinary tourist experiences, such as Augmented Reality
(Zornitza Yovcheva) and location-based gaming (Christos Gatzidis).

Prominent keynote speakers included Ed Parsons (Google) and Soren Langelund (eWaterways), as well as Dr. Christos
Gatzidis, who talked about a novel way to deliver tourism-related experiences: location-based gaming. The workshop
concluded with an intense debate facilitated by Dr. Carlos Lamsfus and
Dr. Christos Gatzidis, regarding the future of context-based services in
Tourism. Initially, the discussion centered on some traditional challenges and issues that both researchers and practitioners face when
dealing with the design and implementation of mobile tourism contextbased services. The main concern that emerged later was the practical
implementation and distribution of more “real” context-aware mobile
applications for tourists. Several technical and design challenges were
identified, including data processing and semantics issues. However,
the participants also discussed the need to move beyond traditional
research topics and address the challenges that underpin the development of novel mobile applications, as well as user-related problems
connected with mobile tourism services, such as trust and privacy.

For more information, contact Zornitza Yovcheva, PhD Researcher at the John Kent Institute in Tourism, Bournemouth
University, UK, Tel: +44 (0)7411 716045; Email: zyovcheva@bournemouth.ac.uk.
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ENTER2012 – The premier annual IT & tourism conference in Helsingborg, Sweden
ENTER 2012, the annual IT & Tourism conference will be held 24-27 January 2012
in Helsingborg, Sweden. Organised by IFITT, the leading International Organization
for Information Technologies in Travel and Tourism, ENTER 2012 offers a worldwide
and unique premier forum for attendees from academia, industry, government, and
other organizations to actively exchange, share, and challenge state-of-the-art
research and industrial case studies on the application of information and
communication technologies to travel and tourism.
ENTER 2012 will focus on eTourism Present and Future Services and Applications. Cutting edge developments in
eTourism which will shape the future of the industry through innovation are also expected to be presented at the
conference. Officials from destinations, academics, industry representatives, IT companies, consultancies and other
organizations around the world attend and participate in the diverse and value-adding conference program.
Destination and Industry track will cover most interesting and highly relevant topics for modern DMOs and travel
industry. Social media cases, developments in the mobile context, online branding, etourism innovations never shown
before and also still important advances in search will be presented by several DMOs like Germany, Thailand, Austria,
UK, Korea. South Africa, Canada, Sweden and well known companies such as Google, TripAdvisor,Expedia, Lufthansa,
Amadeus...
More than 150 presenters and more than 300 participants from over 60 countries are expected to share several
practical case studies and research papers.

Be part of it and register now at www.enter2012.org!

IFITT and Tnooz have entered a joint marketing agreement to promote ENTER2012 and
Tnooz's global news and information media brand. Tnooz, is the leading global source of news
about travel tech and its impact on the digital travel economy. Tnooz provides reporting and
analysis by its own journalists, its network of "nodes" (subject-matter experts in distribution,
product development, digital marketing, mobile and social media and commerce) and guest analysts from the travel
industry. At ENTER2012 in Helgisbord, Tnooz will present Appy Hour -- a casual business networking event during which
delegates, presenters and IFITT guests can discuss what's new in travel tech. Appy Hour will precede dinner on
Thursday, January 26, 17:30 - 19:00. Appy Hour will serve cocktails and is open to ENTER2012 delegates.

IFITT newsletter # 7— September 2011
editor: Lorenzo Cantoni - lorenzo.cantoni@usi.ch
editorial assistant: Nadzeya Kalbaska - nadzeya.kalbaska@usi.ch
IFITT president: Dimitrios Buhalis - dbuhalis@bournemouth.ac.uk
research section editor: Rob Law - hmroblaw@inet.polyu.ehu.hk
research section editor: Daniel Leung - leungdaniel1985@gmail.com
industry section editor: Tinkara Pavlovčič Kapitanovič - tinkara.pavlovcic@slovenia.info
PhD section editor: Ulrike Gretzel - ugretzel@ag.tamu.edu
6

