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ENTER 2011 in NUMBERS
More than 300 attendees
7 Keynotes
63 Research papers
23 Industry Track presentations
24 Destination Track presentations

IFITT President’s update
I am very energised by my trip to Helsingborg, Sweden where I worked with Malin
and the ENTER2012 team to arrange the
event and organise the social aspect. Everyday our eTourism community is getting
stronger and the impact of our activities
is becoming more evident. I am so glad to
meet so many of you in events and activities around the world.
BOARD AND AGENDA:
Following the IFITT AGM at ENTER2011 we have a revised
constitution and a new Board http://www.ifitt.org/home/
view/ifitt-board that is already taking things forward. The
addition of Tinkara, Nicolas and Berendien will enable us to
speak to new communities and expand further. As we said
before our strategic objectives for 2011 will concentrate on :
• Expand IFITTs footprint globally
• Expand on membership
• Bring new benefits to members
• Facilitate more networking to the eTourism community
• Engage in conversation with partners and other international organisations

INTERNATIONAL EVENTS:
Through events we will increase IFITT's footprint and we
start collaborating with colleagues and organisations to support events and conferences around the world where IFITT
can make a contribution. I am also presenting IFITT in all the
conferences I am invited around the world. If you feel that
IFITT should be presented in another conference please let
me know. We are also arranging for a range of additional
events to bring the community together
IFITT@EyeForTravel events.
IFITT@EYEFORTRAVEL EUROPEAN TRAVEL SUMMIT
Technology enabled Real-Time Service Management
www.eyefortravel.com/tds
10th May 2011 Business Design Centre, London 09:3012:00

IFITT/JITT Workshop
CONTEXT BASED SERVICES IN TOURISM WORKSHOP@
Bournemouth University
Thursday 7th July and Friday 8th July - Saturday 9th Social
Programme
http://www.ifitt.org/home/view/context-based-services
http://ifittcbs.eventbrite.com/
ENTER2012: eTourism Present and Future Services and Ap- Deadline for papers 20th May
plications - Helsingborg Sweden 24th to 27th of January
2012. http://www.enter2012.org
MEMBERSHIP:
We were very privileged to accept the Campus Helsingborg, With our systems in place we are now ready to have a major
Lund University proposal for ENTER2012 and for the first push and drive membership. We have clarified the Corpotime ever we announced the location and the entire ENTER rate and Discounted Corporate prices and benefits too. One
team at the conclusion of ENTER2011. Having just visited of the major benefits is our ability to reinforce our corporate
Helsingborg I am utterly energised by the enthusiasm of the members:
http://www.ifitt.org/home/view/corporateteam and the efficiency of everybody. A quick flight to Co- members
penhagen, Denmark and a lovely train ride gets you to Hel- Please renew your membership as your current membership
singborg in Sweden, a delightful little town with very warm if you have not done so far and benefit from the exclusive
hospitality. See photos, the outline programme and the so- benefits of accessing the ENTER research paper proceedings
cial programme on www.enter2012.org
electronically, accessing the presentations of ENTER and
many others. Please use our online system and report back
ENGAGE
if you experience any difficulties.
Submit a research paper Call For Papers
Suggest an Industry Case Study and Presentation
NEW IDEAS:
Suggest a Destination Case Study and Presentation
we are very open to new ideas and suggestions for IFITT acSponsor ENTER2012 - Many opportunities available
tivities. Things that you feel that IFITT should be doing.
Please send me an email with initiatives that you would like
ENTER2013
IFITT to take in the future.
We also starting the process to select the ENTER2013 location and organiser. We recognise that organisation circle.
We will invite the partners that expressed interest for
ENTER2012 to consider 2013 Please let us know if you are
interested in hosting ENTER2013 and start putting a bid together. See the requirements on http://www.ifitt.org/home/
view/ENTERrequirements
Yours Truly
The deadline for proposals is the 15th June 2011 and we will
Dimitrios Buhalis
aim to select a destination in the early part of autumn.
IFITT President March 2011
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ENTER 2011 Conference Best Paper Award
1st Place - Dev Jani, Jun-Ho Jang, and Yeong-Hyeon Hwang: Personality and Tourists’ Internet Behaviour
2nd Place - Astrid Dickinger, Clemens Költringer, and Wolfgang Körbitz: Comparing Online Destination Image with Conventional Image Measurement – The Case of Tallinn
3rd Place - Silvia De Ascaniis and Sara Greco Morasso: When Tourists Give their Reasons on the web. The Argumentative Significance of Tourism Related UGC
ENTER2011 PhD workshop winner
1st Place - Zornitza Yovcheva for her PhD Thesis Proposal: 3D Mobile, Context-aware Tourism City Applications: Technology Challenges and User Requirements
2nd Place - Petranka Kelly for her PhD Thesis Proposal: Customer Participation in Self-Service Technologies in the Tourism Sector
3rd Place - John Fotis for his PhD Thesis Proposal: Social media: Are there adequate evidences to substantiate a
redefinition of comprehensive consumer behaviour models? Focus on Leisure Tourism Products
IFITT/JITT Thesis Excellence Award 2011
1st Place - Brigitte Stangl for her Doctoral Thesis: User–based website design in tourism with a special focus on web 2.0
websites
2nd Place - Kyung Hyan Yoo for her Doctoral Thesis: Creating More Credible and Likable Travel Recommender Systems:
The Influence of Virtual Agents on Travel Recommender System Evaluation
3rd Place - Cody Paris for his Doctoral Thesis: Understanding the Virtualization of the Backpacker Culture and the Emergence of the Flashpacker: A Mixed-Method Approach
IFITT/JITT Outstanding Industry Contribution Award 2011
Presented to Fondazione Sistema Toscana (Florence, Italy)
JITT Article of the Year 2010
Tariq Mahmood, Francesco Ricci, and Adriano Venturini
Improving recommendation effectiveness: Adapting a dialogue strategy in online travel planning
Hannes Werthner Tourism and Technology Lifetime Achievement Award 2011
Presented to Arno Ebner for his contributions to the advancement of the field/practice of IT & tourism
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Testimonials of ENTER2011 Chairs
Lorenzo Cantoni, ENTER2011 Overall Chair
I have been deeply involved in the last 2
ENTERs: in Lugano as the host and in
Innsbruck as the chair of the conference, and would like to acknowledge
that ENTER eTourism community is extremely inspiring with new ideas and
possibilities of starting collaboration
between academia and industry representatives. While teaching a course - New Media for Tourism
Communication, this conference helps me to get updated industry cases and trends that then I am able to present to my
master and PhD students.

Rob Law, Research Track Chair

pacts of state aid issues that are currently being discussed at
the European Commission. The outcome of these discussions
might have a considerable impact on DMOs and their role in onand offline destination marketing. For the Thursday morning,
the efforts to strengthen the cooperation between IFITT and
ETC, has resulted in ETC taking charge of a full destination track
session. We were delighted to have Andrew Daines who coordinated this session, while also taking the floor as speaker together with representatives of three DMOs with interesting stories to tell. The Thursday afternoon offered a similarly delightful
session for which Olaf Nitz of the Austrian National Tourist
Office made an effort to bring some great speakers together on
the relevant topic of the Mobile DMO. On Friday, contributions
by Joobili.com, Vancouver Olympics and Invat.tur-Valencia on
the issue of consumer inspiration through ICTs were present on
the ENTER stage. Finally, we have closed the destination track
on Friday afternoon with a session on e-accessibility of tourism,
coordinated by Ivor Ambrose of the European Network for Accessible Tourism asbl.

With an over 17-year history in the academia,
ENTER eTourism Conferences have long been
recognized as the world’s largest annual event
on information and communication technoloRodolfo Baggio, ENTER2011 Industry Track
gies (ICTs) and tourism. In the 18th ENTER
Chair
eTourism Conference, in view of the synergistic
interaction between technology and tourism
In many disciplines a gap is often felt between
has been continuously transforming the structures of the touthe industrial and the academic worlds. Tourism industry, the ENTER2011 conference theme of “eTourism:
rism is no exception, even if this gap is probaPresent and Future Interaction” emphasized the role of IT on
bly smaller than in many other situations.
facilitating global interactions between players around the Conferences and meetings devote time and efforts in attempworld.
ting to close this gap. ENTER organizers are obviously aware of
this issue, but, instead of carrying on this practice of discussions
In view of the popularity and prominent functionality of social
media and mobile technology in connecting travelers with tou- have adopted a “practical” approach which has proved to be
rism destinations or organizations, these two technologies and much more effective. The Industry Track at ENTER 2011 continued the now consolidated tradition of providing a space in
their applications were the most researched areas among all
which representatives from industry and academia could disENTER2011 submissions.
cuss common themes and promote cross-fertilization.

Robert Govers, ENTER2011 Destination Track Chair
ENTER2011 has presented some exciting
sessions as part of the destination track. The
‘hot issues’ that DMOs are currently struggling with, were all on the programme.
With the conference theme of ‘interaction’
there was no better topic to start then with
Social Media and Anthony Rawlins of Digital
Visitor who made a considerable contribution. The rest of the Wednesday was dedicated to questions
related to the very reason for existence of DMOs and the boundaries of their online responsibilities. Gilbert Archdale, director
of ASW Consulting with managerial experience at the British
Tourist Authority, put two interesting sessions together, first
about the question whether DMOs should set-up their own online booking systems or not, followed by a session on the im-

The industry sessions were dedicated to China tourism, specialized tourism search engines, hotel technologies, performance
measurement and business impact of social media and elearning in Tourism and Hospitality.
We are sure that the lessons learned from these examples will
prove interesting and effective implications for the development knowledge in the e-tourism arena and will provide many
new ideas.

Dimitros Buhalis, IFITT President
Fantastic incredible conference that brings
together the community. OK as IFITT President I would say this - but in actual fact
there is no other conference in the world
that is so enriching and enlightening and
enjoyable at the same time!
Join us in Sweden!
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Testimonials of ENTER2011 Paprticipants
Minghetti Valeria, Senior Researcher, CISET – Ca’ Foscari University
I attended ENTER after an absence of two years. I was happy to see old friends and meet many new
people involved in tourism and IT. The community is growing worldwide and this is a sign of good
health and liveliness. The presentations gave me useful insights on current advances in academic
research as well as in industry and destination practices. Good food for thought and inspiration for
future projects! The interaction between academia, industry and public organizations is the strength
of the conference and the aspect I appreciated more. ENTER is the ideal gate to the tourism and IT
world for students and a good opportunity for industry and destination practitioners who want to
stay tuned on innovative strategic solutions and applications for their activities. The organization of thematic workshops
bringing together research papers and industry case studies could be the added value of ENTER2012.

Nicolas Gregori, PhD Researcher, Bournemouth University
A great and interesting conference that gave me a lot of inspiration and ideas for my own research. This
was my first ENTER conference and I appreciated the variety of attendees, from academia, destinations
and the industry. I benefited a lot from the PhD workshop, where I had the chance to get valuable feedback from the brightest minds in the field. The second big benefit was the possibility to expand the network and to get in touch with both leading academics and e-tourism practitioners.

Nadzeya Kalbaska, PhD Candidate, University of Lugano
I would be biased to say that ENTER Conference is a great experience, as for the last 2 years I was closely involved in ENTER organization: hosting @Lugano and working on program issues and promotion
@Innsbruck. But after hosting ENTER@Lugano I know that it’s a great event that helps to boost local
(e)Tourism community, that involves young people (master students, volunteers) in the research and
understanding on how digital technologies are important for future tourism development. Professionally, I met some interesting people who will now be colleagues and perhaps friends for life. I may
also be initiating research and collaboration activities with some of my new-found colleagues.

Kate Varini, Senior Lecturer in Tourism Technology, Oxford Brookes University. Department of
Hospitality, Leisure and Tourism Management, Business School
1.What did you find as a result of attending the ENTER conference? - General update on ICT developments especially in relation to social media
2.What did you like most about ENTER 2011? - Networking opportunities & high caliber content.
3.What would be three other benefits about ENTER 2011? - Development of a valuable research
network and new friendships.

Soultana Symeonidou, MSc Student, Tourism Management and Marketing, Bournemouth University
ENTER2011 was an amazing experience for me. I had the chance to meet and discuss with people from
academia and industry related to tourism and technology and get useful information about future
trends and innovative research in the field. Great people, fascinating community! See you again in Helsingborg!

Share your thoughts about ENTER conferences with us!
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PhD student self presentation (edited by Ulrike Gretzel)
Silvia De Ascaniis, PhD Candidate, University of Lugano
My love story with tour- fascinated by the possibility it gives to understand human
ism studies is the result of nature. Tourism became my favourite context of interest, in
the convergence of differ- particular tourism dynamics taking place on the Internet by
ent providential events in means of social networks. Given my strong background in argumy academic life.

mentation, when wondering about tourism the questions com-

I moved to Switzerland in ing to my mind were the following: What motivates people to
2001 from my home leave for a journey? What do they look for, that they cannot
town on the Italian Adriatic coast, to study Communications at have in their place?
the University of Lugano (USI). There, I first completed a Bach- My PhD thesis intends to investigate the arguments people
elor and then a Master degree, with a thesis about argumenta- give when they evaluate their experience at a destination, anation (i.e. reasoning) in Bioethics. After one year of working at a lyzing online fora and reviews – i.e. UGC – about some selected
Roman university in the field of Ethics and Human develop- destinations. Understanding tourists’ arguments is the base for
ment, I came back to Lugano and started a PhD under the su- understanding their expectations, needs and interests. The
pervision of Prof. Lorenzo Cantoni.

argumentative analysis of UGC allows, in fact, to unveil implicit

Initially (around April 2008), my research effort was devoted to premises used by people in their reasoning. It also provides
understanding the role of ICT in education when it deals with insights regarding the common knowledge, beliefs, values and
the acquisition of reasoning skills. I followed in parallel the preferences – more synthetically, the cultural or contextual
seminars of two Doctoral Schools, both of them sponsored by premises – on which tourists’ arguments are constructed. Bethe Swiss National Research Found (SNRF): Red-Ink, about Re- sides giving a contribution to the development of marketing
thinking Education in the Knowledge Society , and Argupolis, campaigns and information systems, my research also pursues
about argumentation practices in different social contexts. In the ambitious aim of better understanding the reasons for
the meanwhile, I worked at eLab, the Laboratory for eLearning travelling. Thanks to a fellowship of the SNRF, I am currently
applications at USI, as an instructional designer and content spending one year at the University of Wollongong (AU), workdeveloper. It was around August 2009, while I was picking to- ing with Prof. Ulrike Gretzel, hoping to still have good reasons
matoes and talking to a friend in a monastery - one of those to come back to Europe once my wonderful time here will be
places where silence and atmosphere particularly help with over!
thinking! - that I had gotten acquainted with tourism and was

silvia.de.ascaniis@usi.ch

Order ENTER2011 Proceedings!

Information and Communication Technologies in Tourism 2011 Proceedings of the
International Conference in Innsbruck, Austria, January 26-28, 2011
Law, Rob; Fuchs, Matthias; Ricci, Francesco (Eds.)
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What’s New in Journals (edited by Rob Law and Daniel Leung)
Title: The Perceived Destination Image of Hong Kong on Ctrip.com
Author: Daniel Leung, Rob Law, and Hee Andy Lee
Journal: International Journal of Tourism Research, Volume 13, Issue 2, Pages 124-140
Since 2002, mainland China has been the leading source market of visitor arrivals and
top generaor of touirst spending to Hong Kong for five consecutive years. Given China
will continue to be the major contributor to Hong Kong tourism industry, it is critical
for touirsm policy makers to understand how Chinese visitors perceive Hong Kong as a
tourist destination. Instead of using structured questionnaire with predetermined image attributes, this study adopted content analysis of blog entries from Ctrip.com, the
largestest travel website in China to examine the perceived destination image of Hong
Kong among visitors from mainland China.
Drawing on the textual analysis and evaluation scores of 2,247 blog entries, the findings revealed that Chinese visitors perceived Hong Kong as a superior shopping and
sightseeing destination with convnient transportation and various tourist attractions.
Most commodities sold in Hong Kong, especially cosmetics are of high quality and inexpensive. The quality of local Hong Kong food and other types of cuisines are also well percieved by Chinese visitors. However, accommodation options and taxi drivers’ manner towards Chinese visitors require further improvement. By utilizing
rich textual data from travel blog comments for content analysis, this study has provided the most comprehensive overview to date on Chinese visitors’ perception of Hong Kong. In addition, this study sucessfully demonstrated that the qualitative analysis of information gleaned from eWOM is effective in examinations of perceived destination image.

Title: Personality and Tourists’ Internet Behaviour
Author: Dev Jani, Jun-Ho Jang, and Yeong-Hyeon Hwang
Publications: ENTER2011 proceedings, pp. 587-598; Recipient of the Best Paper Award
at ENTER2011
Substantial research effort has been devoted to identifying the predictors of tourists’
Internet behaviour. Among all the factors affecting tourists’ Internet behaviour, researchers perceived personality as a better predictor of human behaviour as it might
not change over time. Considering the potential of personality for predicting tourists’
Internet behaviour, this study applied the Big Five Factors (BFF) model and purposed to
examine the relationship between personlity traits and tourists’ Internet behaviour.
Based on the 288 questionnaires returned by visitors to Busan in Korea, the results
demonstrated there is a positive relationship between the frequency of travel information search and individual’s openness to experience and neuroticism. In contrast,
the frequency of travel information search decreases as individual’s conscientiousness
and agreeableness scores decrease. However, no significant relationship was found between personality traits, and Internet-puchase behaviour as well as the type of purchased items. One of the key contributions of this study is the examination of predictability of 44 personality items for Internet behaviour. For instance, a yes or
no response to “I am ingenious, a deep thinker” can led to a 66.2% correct prediction of individual’s purchase experience
of package tours through the Internet. This study affirmed that the response to specific BFF items can substantially improve the predictability of tourists’ Internet behaviour. And this served as a useful reference for tourism marketers in designing their desintation marketing message and program.
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ENTER2012 Call for Research Papers, Destination and Industry Cases
The 19th International Conference on Information Technology and Travel & Tourism ENTER 2012 'eTourism Present and Future Services and Applications' is set to take place on 24th - 27th January 2012 in Helsingborg, Sweden. The conference is the
worldwide largest academic forum for scholars from the Computer and Social Science fields to present and critically discuss
latest research on the application of information and communication technologies to Travel and Tourism. ENTER is organized
by the International Federation for IT and Travel & Tourism (IFITT), a highly active community of leading experts and academics in the field of e-Tourism (www.ifitt.org).
The calls for contributions are now available: Research papers, Industry Cases, Destination Cases, PhD Presentations.
At ENTER 2012, the theme is on present and future services and applications, thereby considering interactions among information and communication technology use and development in both, a supplier and user context within travel and tourism.
Issues to be covered at the conference include, but are not limited to, the following areas:
•Advanced Distribution Systems
•Electronic Marketing
•Information Search and Retrieval
•Technology Acceptance
•Consumer Inspiration through ICTS
•Eno-Gastronomic Tourism
•Information Interfaces and Presentation
•Travel Search and Meta-Search
•Crisis and e-Tourism
•ICT Adoption, Use, and Value Creation
•Intelligent Systems
•Web 2.0 and Web 3.0
•Distribution Strategies
•ICT-enabled Partnerships and Segmentation
•Legal and Social Aspects
•Website Design and Evaluation
•E-Learning
•ICT and Sustainability
•Mobile Services
•Context-Aware Systems
•E-strategy and e-Business models
•ICT for Regional Development
•Recommender Systems

All submissions will be rigorously evaluated for novelty, significance, and soundness. Papers should clearly state the background, introduction, purpose, theory / issues, methodology, results, conclusions and managerial / industry / social implications of the study, and be fully referenced with appropriate citations
Time Schedule
• Submission closes July 29, 2011
• Final acceptance September 16, 2011
• Registration Deadline November 1, 2011
We are looking forward to receive your contributions time and to welcome you at the ENTER 2012 in Helsingborg, Sweden.
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