
   

 

Time flies when you are having fun and the new IFITT 

Board has been busy developing a very interesting agenda 

for the future of IFITT. We had to give priority to some 

immediate issues and those include:  

SECRETERIAT: Following a very loyal and great service from 

Alisha Ali, who expressed her wish to retire in order to 

concentrate on her academic career. We are grateful for 

Alisha’s services and she is still holding our hand with 

many issues. We were able to recruit Margret Cordes-

meyer who is currently completing her MSc at Bourne-

mouth University to look after the IFITT secretariat. We 

now have ifitt@yahoo.com as an immediate email until all our systems are done.  

STRATEGY: We have given priority to refocusing and refreshing the mission, vision and objec-

tives of the Federation and you’ll see those on the web site. We feel that the IFITT MISSION 

should be “To network eTourism stakeholders and nurture eTourism innovation, exploration 

and knowledge” and the IFITT VISION should be “to create THE global eTourism knowledge net-

work and community”. We hope that you will find our new mission and vision as more appropri-

ate for the Federation. A number of strategic objectives are developed as a result. These 

changes are Subject to AGM approval of change in the Articles of Association. 

ONLINE PRESENCE: The second issue we have given priority is our online presence. After years 

of sponsorship from Tiscover.com for which we are grateful we had to move the site forward. 

Our new web site is under construction and we are grateful to www.Nelios.com for their spon-

sorship. We are currently developing content to include and soon will migrate the new site to 

www.ifitt.org. Please send us suggestions on content you would like to see or share with the 

IFITT members. In addition, Lorenzo and his team at www.webatelier.net has been developing 

the www.enter2011.org web site for ENTER as well as the social networking package that goes 

with it. (Continue on p. 2) 
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PhD student self presentation (edited by Ulrike Gretzel)  

 
 
 
 
 
 

Online reputation in eTourism  
Understanding the co-creation of online content about destinations,  

and integrating its value within tourism organizations 

Message from the IFITT 

President (cont.) 

I started my PhD program in March of 2009 at the Università 

della Svizzera italiana (USI - University of Lugano, Switzerland) 

and my research focuses on online reputation in the eTourism 

field. 

After graduating with a Bachelor in Communication Sciences 

(University of Padua, Italy) and a Master in Media Management 

(USI) with a master thesis that analyzed social networking dy-

namics in the context of tourism, I am now working under the 

guidance of Prof. Lorenzo Cantoni at webatelier.net. 

Before starting my PhD, I had the opportunity to work in the tourism industry and in several me-

dia agencies. These experiences allowed me to understand better the industry needs, the corpo-

rate dynamics and the relationships within teams working in a web context. In particular, I studied 

online communication within the cruise sector, and I also engaged in consulting activities in this 

area. 

I took part in the Summer School for Doctoral Students in Social Sciences (Lugano, summer 2009) 

and I am attending Doctoral courses at USI (I am also an external PhD student at “RedInk” Doc-

toral School, Rethinking Education in the Knowledge Society; Lugano, Switzerland, www.red-

ink.ch). I helped support and participated in the 17th International Conference in Information 

Technologies and Tourism: ENTER2010 (www.enter2010.org, which was hosted by webatelier.net 

in February 2010), as author and PhD workshop student, as well as presenter during a workshop 

on the management of online reputation. Recently, I have obtained a grant, which allowed me to 

spend a period as a visiting researcher at Rotterdam School of Management, Erasmus University, 

working with Prof. Frank Go and Prof. Robert Govers. 

At webatelier.net, I am currently working on a BBT (the Swiss innovation promotion agency 

www.bbt.admin.ch) funded project named “web2rism”. This project aims to build a supervised 

software to analyze online postings (eWord-of-Mouth) about tourism destinations. The frame-

work of this project is very much connected with my research objective, which is the empirical 

understanding of the value of online co-creation contents in a many-to-many marketing context. 

Up to now I developed the DORM, Destination Online Reputation Model, based on a literature 

review and interviews with academics and tourism experts, and tested through some pilot-

studies. The model maps the topics of online conversations and analyzes the sentiment in them. 

My plan for the next months is to further define my research model and conduct case studies for 

my thesis, as well as to spend the third year of my PhD in a foreign research institution outside of 

Switzerland. 

 Elena Marchiori  

elena.marchiori@usi.ch 

My Linkedin account http://www.linkedin.com/in/elenamarchiori 

Dimitrios Buhalis  
IFITT President 
Bournemouth, July 2010  

ENTER is always a priority and we have 
secured the great collaboration again of 
the Innsbruck Congress Centre. ENTER 
2011 goes home to Innsbruck on 26-
28th January 2011. Lorenzo Cantoni 
(overall Chair), Robert Govers 
(Destinations), Rodolfo Baggio (Industry) 
and Rob Law (Research) are already 
progressing with the programme. I am 
sure they will welcome contributions in 
terms of suggestions for themes or help 
to organise them. On the 25th we will 
organise the PhD workshop and poten-
tially some more meetings. On Saturday 
29th January Claudia Brözel 
[cb@tsebe.de] and Alessandro Inversini 
[alessandro.inversini@usi.ch] are organ-
ising a Barcamp in Innsbruck. Again 
please contact them and engage in the 
process.   

WORKSHOPS and CONFERENCES: IFITT 
will be present and support a number of 
workshops and seminars around the 
world to increase its awareness and also 
to support members to disseminate 
knowledge. Please let me know if there 
are events that you feel that IFITT 
should be present. Often these will be 
delivered through Partnerships with 
other organisations and this is an area 
we are developing now.  

MEMBER BENEFITS: We have started 
revising the IFITT Member Benefits and 
Andrew Frew and Aurkene Alzua are 
leading on this. Some of the first bene-
fits that we will be announcing soon will 
be a 10% discount on accommodation 
booked on www.octopustravel.com as 
well as substantial discounts on the Eye 
for Travel conferences. More offers are 
welcome and please feel free to encour-
age your organizations or contacts to 
offer special benefits to IFITT members. 
Lots of other activities are also emerging 
daily and we would like to encourage 
our members to come forward. Hope 
you enjoy the new enthusiasm that we 
have on the IFITT Board and that you 
engage soon for the benefit of the com-
munity. 

On 25th of January 2011,  as a preliminary event to ENTER 2011, IFITT will hold its prestigious an-
annual Ph.D. Research Workshop for doctoral students undertaking research in Information and 
Communication Technology in Travel and Tourism. The workshop provides a forum for doctoral 
students to discuss their research with peers, colleagues, and leading supervisors and scholars in 
the field. Submit research proposals at any time but no later than 15 October 2010. Please, write 
to Berendien Lubbe, berendien.lubbe@up.ac.za. 

mailto:elena.marchiori@usi.ch
http://www.linkedin.com/in/elenamarchiori
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   Industry Voices (edited by Rodolfo Baggio) 

   eTourism or Google-tourism? 
ENTER2011 Industry Call 

for papers   

We might well say that “a spectre is haunting e-tourism”. The spectre is Google, which is making 

day after day more clear (and strong?) its strategy in this world. 

In the last years, Google has dedicated increasing resources to the tourism arena and implemented 

a number of enhancements, which apparently have no declared tourism flavor, but have become 

stable part of the toolbox of many travelers. News, real time search or the evolving environment of 

Maps are just a few examples. 

This year, Google’s strategy has had a firm push forward. In March we had the announcement of an 

experiment to show hotel prices on Google Maps, followed in May by the acquisition of the commu-

nity travel guide Ruba with its visual search application. Finally, the most discussed in these days, 

the acquisition of ITA Software, specialized in flight information. 

The discussion has heated up. The Web has been immediately populated by hundreds of blog posts, 

comments, remarks. It is too early, obviously, to make serious considerations and too many differ-

ent views give us still a noisy picture. 

Only one thing is commonly recognized: this event is going to have a big impact on the    eTourism 

world. The second most discussed issue is about who is going to be more affected. Online travel 

agencies, small and medium online intermediaries or the specialized search engines? I have asked a 

few people in the online tourism industry to share their thoughts in the heat of the moment. 

Michele Aggiato, country manager for Italy of Zoover, a vacation reviews and travel opinions web-

site thinks that “airline ticketing information can be a first step, then why not to go after hotels as 

well? This may put large operators such as Expedia at risk.”  

Giulia Eremita, Italian country manager of Trivago, a reputed hotel comparator and rater, does look 

not too pessimistic. She thinks that the success of this Google’s investment will mainly depend on 

the capacity to synthesize and integrate different interfaces, with many compatibility problems. 

However, “Google will need to give room to all existing operators in order to maintain that neutral-

ity, which has determined its success” she says.  

To conclude this very short tour d’horizon, I have asked a representative of the category that very 

probably will have to face the first wave of this storm: the specialized travel search engines. 

Lucia Carniglia, cofounder of Mobissimo, a renown travel search engine, looks not too frightened 

(but you can feel some apprehension in her voice) she says: “This acquisition was in the air in the 

Silicon Valley. For sure it will change and re-design the actual travel online scenario. The market 

will follow the evolution of this adventure and, mainly, will try to understand when and how it will 

move from a 'useful tool' for searchers to a commercial issue. It is too early to say more, but some 

of the major players could be obliged to review strategies finding new and strong partnerships. 

Mobissimo? We are a dynamic and profitable company, actually we are in 11 international mar-

kets and most of all we own our search technology. We will monitor the next months ready to 

catch the best opportunities. It will be … a sparkling summer". 

As said, the situation is very unclear and open to millions of possible developments.  

At ENTER2011, Industry track, we are organizing a session to discuss travel search, and the Google-

ITA story will be, quite surely, a hot topic. 

 

 

In addition to the usual call for aca-
demic research papers, and conside-
ring the success achieved in the pre-
vious conferences, ENTER2011 is 
having a call for testimonials prima-
rily aimed at industry (private and 
public) representatives and practitio-
ners, who have valuable experience 
to report. 

 

Testimonials will be in the form of a 
presentation at one of the sessions 
in the ENTER2011 Industry Track. A 
proposal should consist of a 500-600 
words abstract containing a brief 
description of the testimonial along 
with possible results and conclu-
sions. Authors should also include a 
short bio (50 words) and a short pre-
sentation of their organization (100 
words). Official conference language 
is English (no translation services are 
available at the conference). 

 

Possible topics include, but are not 
limited to, the following: new pro-
jects, implementations, products and 
process innovations, gaps in existing 
applications, ideas and visions for 
near-term research work in the area 
of Information and Communication 
Technologies applied to the travel 
and tourism sector.  

 

Abstracts must be submitted by Sep-
tember 18, 2010 via email to 
enter2011.industry@iby.it. 

 

Feedback will be given to all submit-
ters stating the acceptance or inap-
propriateness of the proposal and, 
possibly, requests for modifications. 
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ENTER2011  

Research Papers Call 

ENTER2011 Research Papers Submis-
sion Categories: 

A) Full Papers 

Full papers should be innovative and 
should advance the knowledge base 
of related fields. These papers present 
major contributions to the field and 
should be up to 12 pages in length. 
The conference proceedings (to be 
published by Springer, Wien-New 
York) will include all accepted full pa-
pers. An award for the best full paper 
will be presented during the conferen-
ce. The deadline of submission is 18th 
of September 2010. 
 
B) Research Notes 
Research notes of up to 5 pages are 
invited. These papers represent new 
ideas not developed enough at the 
scale of a full paper, findings that re-
state known research, descriptions of 
prototypes, or research that is limited 
in scope. All research notes will be 
published by the e-journal eRTR (e-
Review of Tourism Research) at 
http://ertr.tamu.edu/ (Editor of eRTR: 
Ulrike Gretzel, Texas A&M University). 
 
C) Organized Sessions 
Proposals for organizing technical or 
other research-oriented sessions are 
invited. Proposals will include details 
of potential participants, topics, and 
presenters. Session Chairs are expec-
ted to attend ENTER 2011, set the 
order of presentations, and chair their 
session/s. Deadline for session chairs 
to submit their proposals to Research 
Track Chair Rob Law, hmr-
blaw@polyu.edu.hk is September 2, 
2010. 

Research  Voices 
(edited by Rob Law and Daniel Leung)  
What’s new in journals  
 

Title: Tourism and online photography 

Authors: Iris Sheungting Lo, Bob McKercher, Ada Lo, Catherine Cheung, and Rob Law 

Journal: Tourism Management (2010). doi:10.1016/j.tourman.2010.06.001 

Photography and tourism emerged at around the same time. By trans-
forming an intangible experience into something tangible, photo-
graphs played a paramount role in verifying that a person physically 
visited a place and helping to construct travel memories into narra-
tives or stories. In recent years, the advent of a range of online photo 
sharing media brought about by Web 2.0 technologies have democra-
tized the photo sharing and image dissemination process. Travelers 
now perceive the information from Web 2.0 and independent con-
sumer generated content as more credible and trustworthy but no 
prior research has profiled tourists who post photographs online, and 

documented the preferences for certain online photo sharing media. Drawing on the data 
gathered from the telephone interview with 1,466 respondents in Hong Kong, some 89% of 
pleasure travelers take photographs and that 41% of them posted their photos online. 
Younger, well educated and more affluent people are far more likely to embrace this tech-
nology. The use of multiple media is notable as over half of respondents disseminated their 
desired images on more than one outlet, and social network sites, instant messaging, online 
photo album and personal blogs were the most popular media used. Also, five cohorts of 
users were identified based on the four major platforms. Differences did emerge in the 
demographic profile of each group, suggesting that the preference for certain media is a 
function of both age and education. The full impact of Web 2.0 on tourism is still being de-
termined. This study thus provided a reference for tourism researchers on the heterogene-
ous nature of the online community. 

Title: Role of social media in online travel information search 

Author: Zheng Xiang, and Ulrike Gretzel 

Journal: Tourism Management, April 2010, Volume 31, Issue 2, Pages 179-188 

Tourism is widely considered as an information-intensive industry. 
It is thus essential to understand changes in technologies and con-
sumer behavior that have an impact on distribution and accessibil-
ity of travel-related information. Search engines have long been a 
connection to travel-related information. As a new avenue facilitat-
ing the interactions between online consumers, the emergence of 
social media websites has been undertaking changes that can sig-
nificantly affect the tourism system. Given the important role in 
facilitating travelers’ access to the online tourism domain, search 
engines may directly promote or demote social media to travel in-
formation searchers. In view of this, the authors investigated the 

representation of social media in the context of travel information search supported by 
search engines. Through simulating travelers’ use of Google for travel planning by a set of 
pre-defined keywords in combination with various US destination names, over 11% of the 
total search results were found as social media sites. Virtual communities sites (e.g. Lonely-
Planet), consumer review sites (e.g. tripadvisor.com) and personal blogs and blog aggrega-
tors (e.g. blogspot.com) constituted over 80% of social media represented in Google. Find-
ings also revealed the ubiquity of social media in online travel information search as there is 
approximately one social media site on every Google search results page. Apparently, this 
study provides useful insights into the new avenues that tourism marketers need to pursue 
in order to support the interaction with customers. 

From the next issue on IFITT newsletter 
will  start the announcement of new 
books issued within the eToruism field.  

If you are interested to have you book 
presented, please, send a copy of it to 
IFITT newsletter at:  

 

webatelier.net 

Università della Svizzera italianà 

via G. Buffi 13 

CH-6904 Lugano 

Switzerland 
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Join IFITT on WEB! 

IFITT is establishing its presence in Social Media Sites  

 

The next IFITT newsletter issue is scheduled for 

September 2010.   

Please, contact newsletter section editors to  

submit your contributions. 

http://twitter.com/IFITTorg
http://www.flickr.com/photos/ifitt
http://www.facebook.com/home.php?#!/group.php?gid=8292984021&ref=ts
http://www.linkedin.com/groups?mostPopular=&gid=2020575

