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IFITT President’s update April 2013
Time is always flying when you have so much fun. Just back from Cyprus working with industry and the
government to bring innovative eTourism solutions for the industry. Many people need a crisis to realize
how important tourism and technology are. Luckily they get it!. I will be working very closely with the
World Tourism Organisation in Africa and Americas delivering keynotes and chairing their events in Tunisia and Costa Rica. Naturally I am promoting ENTER and IFITT there to ministers of tourism from these
regions. We are rapidly expanding IFITTs footprint globally through a range of local events and chapter
activities. A number of events are helping us to do so and our chapter activities should drive us globally.

ELECTIONS TO THE BOARD
In Innsbruck several new members joined us on the IFITT Board to strengthen the team. Your IFITT Board is as following.
Dimitrios Buhalis
Rodolfo Baggio
Barbara Neuhofer
Wolfram Höpken
Paul Baron
Ulrike Gretzel
Matthias Fuchs
Rosanna Leung
Dimitris Serifis
Alessandro Inversini
Nick Hall
Tinkara Pavlovcic Kapitanovic
Zheng (Phil) Xiang
Nicolas Gregori
Soultana Symeonidou

President and Strategy
Vice President
Treasurer and Next Generation
Co-opted and ENTER2014
Chapter Director
Research & Awards Leader
Co-opted and Education
China Communications & Membership
Technology and Communications & Awards industry
Social Media, Communications & Membership
Co-opted and Industry & Industry-Destinations Awards
Marketing and Communications
Co-opted ENTER2014
IFITT Administrator & Memberships
IFITT Administrator, Website Content Development

ENTER 2014
ENTER2014 is progressing rapidly and Wolfram will be announcing a draft programme soon. See www.enter2014.org for
updates. It is with great pleasure to announce that we are in the final discussions with Google to host us in their new conference facility in Dublin. We should have the final confirmation on July. Patrick Horan and his team at the Dublin Institute of
Technology is working hard to organize a great event in Dublin.
Submit papers and case studies and engage with the conference.
- Submit a research paper Call For Papers
http://www.enter2014.org/Call-For-Papers-103.htm
- Suggest an Industry Case Study and presentation
http://www.enter2014.org/Call-For-Industry-Cases-104.htm
- Suggest a Destination Case Study and Presentation
http://www.enter2014.org/Call-for-Destination-Cases-105.htm
- Submit a PhD proposal on the Call For Papers
http://www.enter2014.org/Call-for-Research-Proposals-106.htm
- Sponsor ENTER2014
http://www.enter2014.org/Sponsorship-Opportunities-108.htm
Dublin will be a spectacular location for a fantastic conference

ENTER2015
We have started looking for the ENTER2015 organisation and location. Please let us know if you are interested in hosting ENTER2015 and start putting a bid together. See the requirements on http://www.ifitt.org/home/view/ENTERrequirements The
deadline for proposals is the 15th July 2013 and we will aim to select a destination in the early part of autumn.
INNOVATION FUND
Professor Wolfram Höpken, is also leading on the innovation fund. By the IFITT Innovation Fund IFITT intends to foster innovation and strengthen the strategic development of IFITT. IFITT will fund projects or initiatives, proposed and executed by IFITT
members, with the clear intention to deliver innovative services to the IFITT community and increase existing or generate new
revenue streams. IFITT members are invited to submit project proposals clearly stating generation of strong advantages and
benefits for the IFITT community, either by a direct return on investment or an increase of ITITT's reputation and membership.
Project proposals can be submitted at any time and IFITT will invest up to € 10.000 into innovative projects per year.
IFITT ICT4D SCHOLARSHIP
Additionally, by the IFITT ICT4D Scholarship (Information and Communication Technologies for Development) IFITT will fund
young talents coming from developing/emerging countries, to provide a positive impact onto their respective communities
through the application of ICT. Projects should be connected with a Master or PhD thesis, having a clear orientation to local
development. The scholarship consists of an assignment of a tutor, funding of ENTER participation and free IFITT membership
for one year. By the IFITT innovation fund, IFITT creates innovative ideas and services for its members based on the potential
of the whole community, increases its awareness in developing countries and specifically in countries which are underrepresented in IFITT and ENTER and takes social responsibility. Contact ifitt@ifitt.org to request further information or submit your
proposals (http://www.ifitt.org/home/view/ict4d_scholarship)
SOCIAL NETWORKING
Social Networking has been at the forefront of what we do. Due to the efforts of Dimitris Serifis and his Nelios team, Alessandro Inversity, Tinkara Pavlovčič Kapitanovič, and Rosanna Leung we are now much more visible on Facebook, Twitter and
Linkedin. http://www.facebook.com/ifittorg now has almost 3000 people following. In China Rosanna Leung is promoting
IFITT in China. Please help her to support the information in Tourism and Information Technology exchange in Weibo and Renren.com :-)
- Weibo微博: http://weibo.com/ifitt
- Renren人人网: http://www.renren.com/441188367
EVENTS
*** For the first time ever IFITT is organizing the Doctoral Summer School: Vision of eTourism ***
Bournemouth University, July, 8th-9th 2013
- Chairs: Alessandro Inversini and Barbara Neuhofer
- Research Chairs: Carlos Lasmfus, Sofia Reino, Anastasia Mariussen
- Host: Dimitrios Buhalis, BU eTourism Lab
- Social Programme: Barbara Neuhofer and Nicolas Gregori
Website & Programme: http://tinyurl.com/c7x2qvy
Submit an Abstract: http://tinyurl.com/cdkld7y
Register: http://ifitt-summerschool.eventbrite.co.uk/
*** ROLE OF ELEARNING APPLICATIONS WITHIN THE TOURISM AND HOSPITALITY SECTOR ***
IFITT is also organizing a MINI-TRACK at the 3rd International Conference on Tourism Management and Tourism Related Issues
(http://www.eiasm.org/frontoffice/event_announcement.asp?event_id=960#3301)
Barcelona, Spain October 3-4, 2013
The impacts of digital technologies on the development and evolution of the tourism and hospitality industry has been widely
acknowledged as one of the main transformations in the last decade. Nevertheless, there has been limited focus on the part of
the academic community in studying and evaluating the role new media technologies play as educational tools in the tourism
and hospitality field.The aim of this track is to promote new theoretical and empirical research on the use of new technologies
for training activities in the hospitality and tourism sector. A more explicit recognition of the role digital technologies play in
the training process within the industry could offer new and exciting directions for research and may help better understand
the actual needs of the market in order to enhance qualifications within the tourism sector.
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MEMBERSHIP:
With our systems in place we are now ready to have a major push and drive membership. We have clarified the Corporate and
Discounted Corporate prices and benefits too. One of the major benefits is our ability to reinforce our corporate members
http://www.ifitt.org/home/view/corporate-members. Please renew your membership as your current membership if you
have not done so far and benefit from the exclusive benefits of accessing the ENTER research paper proceedings electronically,
accessing the presentations of ENTER and many others. Please use our online system and report back if you experience any
difficulties.
NEW IDEAS:
We are very open to new ideas and suggestions for IFITT activities, things that you feel that IFITT should be doing. Please send
me an email with initiatives that you would like IFITT to take in the future.
PROMOTING ENTER: Offering the ENTER 2013 conference proceedings to the Honorable Minister of Tourism of Tunisia
Jamel Gamra and inviting him to ENTER2014

Yours Truly
Professor Dimitrios Buhalis
IFITT President April 2013
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PhD student self presentation (edited by Ulrike Gretzel)
Influence of Social Media on Destination Decision-Making
I am a PhD Candidate in the Department of Management at Monash University Australia.
Under the supervision of Dr Glen Croy and Dr Judith Mair, my research explores the influence
of social media in destination choice. Bringing together social media and destination choice is
a timely investigation in an Australasian context, especially where Australia possesses some of
the highest social media usage levels in the world, according to InSites Consulting’s social
media 2012 report. Despite the social media numbers, few studies have examined the
relationship between social media and destination choice in an Australian context.
Additionally, the rise in the Australian currency has provided further opportunities and
challenges to destinations. Outbound tourism is on the increase while inbound tourism, as a
whole, is on the decline as observed by the Australian Bureau of Statistics in 2012. With this
backdrop, the need to understand how social media fits the destination decision-making
conversation is the focus of my research. More importantly, the findings can shed light as to which types of social
media are being utilised and under what situations social media exert their influence towards destination decisionmaking. On a managerial level, the findings can then assist destination marketers position social media more
strategically towards informing potential visitor choices.
Prior to the commencement of my doctoral studies, I had completed a Masters in International Tourism and
Hospitality Management at Griffith University in 2003 and obtained my Bachelor of Business Studies (Marketing) at
the Nanyang Technological University in Singapore in 2002. In between my previous studies, I was employed across
different work environments such as in a Japanese tour operator company and in education counseling. I
subsequently taught at institutions of higher learning in Singapore. In the academic arena, I had the privilege to
serve on the board of the Asia Pacific Council of Restaurants, Hotels and Institutional Education (APac-CHRIE) as
an Area Consultant in South East Asia. Additionally, I assist as an associate editor with the e-Review of Tourism
Research to update and publish (arguably) the most consolidated list of tourism and hospitality conferences
worldwide. In terms of scholarly pursuits, I have published in Tourism Management, the International Journal of
Tourism Research and more recently, the Journal of Travel & Tourism Marketing.
Aaron Tham
Department of Management
Monash University
Australia
min.tham@monash.edu

Bingjie (Becky) Liu, Role of social media in tourism crisis management
I am currently a Ph.D. student in the Department of Tourism, Recreation and Sport Management
at University of Florida, United States, under the advisement of Dr. Lori Pennington-Gray. I
received my Bachelor degree in Tourism Management from Sun Yat-sen University in Mainland
china, and my Master Degree in Parks, Recreation, and Tourism Management from Clemson
University, United States.
My research interest includes social media, tourist behavior and tourism crisis management. My
master thesis, entitled “developing a conceptual framework to understand local residents’
contribution in online travel communities”, examined the involvement of local residents in
online travel communities, as well as explored the impacts of this host-guest online interaction. Another research
project I was involved during my masters was a study that exploring the role of online food photography in culinary
tourists’ decision-making process. Since 2012, I have been working as a graduate assistant at University of Florida
where I’m involved in several research projects and teaching the class Hospitality Management. My current
research mainly focuses on the role of social media in tourism crisis management, particularly its influence on the
relationship between tourists’ risk perceptions and their travel decisions.
Becky Liu
PhD Student
Department of Tourism, Recreation and Sport Management (University of Florida)
E-mail: icebecky@ufl.edu
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PhD student self presentation (edited by Ulrike Gretzel)
Asta Adukaite, Technology-enhanced formal and informal learning of tourism professionals
I am a Ph.D. candidate at the Faculty of Communication Sciences at the Università della Svizzera
italiana (USI, University of Lugano, Switzerland) and work under the supervision of Professor
Lorenzo Cantoni. I hold a Master’s degree in Economics and Communication, with a Major in
International Tourism (USI, Lugano, Switzerland) and a Bachelor’s degree in Law with a minor in
Management (Mykolas Romeris University Vilnius, Lithuania). I take part in the doctoral school
CROSS-FIELD, www.cross-field.ch, (collaboration of three Swiss Universities: University of
Lugano, École Polytechnique Fédérale de Lausanne (EPFL), and Universität St.Gallen), which
addresses the subject of informal learning, and how digital technologies can help to promote it, as
well as to better integrate it with formal learning in different learning contexts.
My PhD research focus is on technology enhanced life-long learning in the hospitality and tourism sector, especially
investigating the differences and overlapping of formal and informal learning experiences and the role as well as
impact of information and communication technologies (ICT) in these processes.
During the first year of my PhD study I have conducted an extensive literature review on the above presented topic,
and currently I am modeling the research design for the empirical part of the study. With my research I would like
to contribute to the body of knowledge and still uncovered debate about formal and informal learning with a
specific focus on the tourism sector especially when it comes to lifelong learning of travel professionals and
understanding the role played by ICT within these processes.
Besides, I am a researcher at webatelier.net, a research and development laboratory that deals with various aspects
of new media for tourism communication. I work on applied research projects related to
usability and user experience, mobile applications concepts design as well as professional training in tourism e.g.
collaborating on design and implementation of a professional training course on online communication for tourism
operators in the canton Ticino, Switzerland (www.futour.net).

Asta Adukaite
webatelier.net
Univesità della Svizzera italiana
Lugano (Switzerland)
asta.adukaite@usi.ch
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What’s New in Journals (edited by Ulrike Gretzel)
Title: Journal of Travel & Tourism Marketing Special Issue on Social Media—Preface
Authors: Rob Law & Zheng Xiang
Journal: Journal of Travel & Tourism Marketing, 30(1-2)
This special issue presents 9 full papers and 3 research notes on various topics related to
social media use, impact and research in tourism contexts: Social Media in Tourism and
Hospitality: A Literature Review; The Influence of Online Reviews on Consumers'
Attributions of Service Quality and Control for Service Standards in Hotels; Social Media
Affecting Tour Operators' Customer Loyalty; How Motivation, Opportunity, and Ability
Impact Travelers' Social Media Involvement and Revisit Intention; Social Networking and
Social Support in Tourism Experience: The Moderating Role of Online Self-Presentation
Strategies; Determinants of Sharing Travel Experiences in Social Media; The Influence of
Consumer Value-Based Factors on Attitude-Behavioral Intention in Social Commerce:
The Differences between High- and Low-Technology Experience Groups; Using Social
Media in Times of Crisis; Social Media in Destination Choice: Distinctive Electronic
Word-of-Mouth Dimensions; The Impact of Social Media on the Consumer Decision
Process: Implications for Tourism Marketing; Audience Response to Travel Photos and
Arab Destination Image; A Comparison of Social Media Adoption and Use in Different
Countries: The Case of the United States and Switzerland
Title: China's Chairman Mao: A visual analysis of Hunan Province online destination image
Author: William Cannon Hunter
Journal: Tourism Management, 34(1), 101-111.
Chairman Mao Zedong, founder of the People’s Republic of China, is the main attraction
in Shaoshan Village, Hunan. The Great Helmsman was born here and his likeness lives
on after him in the form of statues, portraits, and souvenirs. His legacy is
commemorated at his childhood home and family shrine e filled with markers, displays
and artifacts. This paper describes how these representations of Mao work as a key
element of the Hunan (湖南) Province online tourism destination image. The study was
based on a compound content analysis-semiotic analysis method and a purposive
sample of 995 photographs gathered from 257 websites. It was found that Mao-related
photographic representations found online make up an interconnected and internally
self-referential destination image of Hunan. The image combines intrinsic cultural value
with commercial use value in ways that complement China’s Green and Red Tourism
policy. The control of this complex image is not, however, entirely in the hands of
tourism marketers.
Title: Opening and closing Internet booking channel for hotels: A first approximation
Authors: Aurkene Alzua-Sorzabala, Jon Kepa Gerrikagoitiaa, Emilio Torres-Manzanerab
Journal: Tourism Management Perspectives, 5, 5-9.
Internet Distribution Systems (IDS) are an essential tool for the tourism sector. This paper
studies the presence or absence of hotels in IDS. Data was obtained from IDS when
booking a hotel room in Barcelona, Spain. A generalised mixed model was used to analyse
the data. The results indicate that only 50.9% of hotels sell via IDS, and are in the medium
–high category. The hotels opened this commercial channel 74.8% of the days in the study
period. Except in the top level category, prices do not vary over time, less than 6%, and
prices do not seem to be influenced by IDS channel opening or closing. The most
important factor in closing or opening an IDS channel is the time lag between the day the
reservation is made and the target day. From a destination point of view, as the target day
approaches, the probability of booking a double room by IDS is correlated with its price.
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What’s New in Journals (edited by Ulrike Gretzel)
Title: Forecasting hotel room demand using search engine data
Authors: Bing Pan, Doris Chenguang Wu, Haiyan Song
Journal: Journal of Hospitality and Tourism Technology, 3(3), 196-210.
Purpose – The purpose of this paper is to investigate the usefulness of search query
volume data in forecasting demand for hotel rooms and identify the best econometric
forecasting model.
Design/methodology/approach – The authors used search volume data on five related
queries to predict demand for hotel rooms in a specific tourist city and employed three
ARMA family models and their ARMAX counterparts to evaluate the usefulness of these
data. The authors also evaluated three widely used causal econometric models – ADL,
TVP, and VAR – for comparison.
Findings – All three ARMAX models consistently outperformed their ARMA
counterparts, validating the value of search volume data in facilitating the accurate
prediction of demand for hotel rooms. When the three causal econometric models were
included for forecasting competition, the ARX model produced the most accurate
forecasts, suggesting its usefulness in forecasting demand for hotel rooms.
Research limitations/implications – To demonstrate the usefulness of this data type, the authors focused on one
tourist city with five specific tourist-related queries. Future studies could focus on other aspects of tourist
consumption and on more destinations, using a larger number of queries to increase accuracy.
Practical implications – Search volume data are an early indicator of travelers' interest and could be used to predict
various types of tourist consumption and activities, such as hotel occupancy, spending, and event attendance.
Originality/value – The paper's findings validate the value of search query volume data in predicting hotel room
demand, and the paper is the first of its kind in the field of tourism and hospitality research.
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ENTER 2014 will take place in Dublin from 21st to 24th of January 2014. The theme of ENTER 2014 is “Where Social Inspiration
meets Dynamic eTourism Innovation”. Preparations have started quite early this year. We already have a website up and running (www.enter2014.org) and a fantastic programme is developing. At this early stage we can already announce well-known
speakers like Mike Short (Vice President Telefonica Europe / O2 UK), Richard Lewis (CEO Interchange & Consort Hotels Ltd &
Best Western GB and Beacon Purchasing), Des O’Mahony (CEO Bookassist, Ireland), Marina V. Treshchova (CEO Fastlane Ventures, Russia) and Aoife Desmond (Facebook).
Wolfram Höpken is ENTER 2014 overall chair, Ehud Ben-haim (Google, Ireland), Dimitris Serifis (Nelios, Greece) and Helena
Egan (Tripadvisor, UK) organize the industry track, Joantxo Llantada (Valencia Tourism, Spain), Gregor Kralj, (Slovenian Tourist
Board) and Nicholas Hall (se1media) the destination track and Zheng Xiang (University of North Texas, USA) and Iis Tussyadiah
(University of Southern Denmark) the research track. The PhD workshop on the 21st of January will be managed by Rodolfo
Baggio (Bocconi University, Italy), Alessandro Inversini (Bournemouth University, UK), Marianna Sigala (University of Aegean,
Greece) and Juho Pesonen (University of Eastern Finland). The Irish day will take place on the 22nd of January organized by
Patrick Horan (Dublin Institute of Technology, Ireland) and Ciaran Doherty (Tourism Ireland).
A preliminary ENTER 2014 programme will be published on our website, soon, and information on speakers are added continuously. Thus, have a look on the ENTER 2014 website regularly, and promote it within your personal network.
www.enter2014.org
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IFITT Doctoral Summer School: Vision of eTourism
Bournemouth University, July, 8th-9th 2013
Chair: Alessandro Inversini and Barbara Neuhofer
Research Chairs: Carlos Lasmfus, Sofia Reino, Anastasia Mariussen
Host: Dimitrios Buhalis, BU eTourism Lab
Social Programme: Barbara Neuhofer and Nicolas Gregori
Hosted by the eTourism Lab at Bournemouth University, this first edition of the IFITT Summer Doctoral Summer School aims
to bring together the future eTourism researchers for a two days unconventional workshop on a variety of cutting edge
eTourism topics.
Prof. Tim Unwin
“Travels in ICT4D from a reluctant tourist”
Prof. Tim Unwin is Secretary General of the Commonwealth Telecommunications Organisation (http://www.cto.int), Chair of
the Commonwealth Scholarship Commission in the UK (http://cscuk.dfid.gov.uk), UNESCO Chair in ICT4D, and Emeritus
Professor of Geography at Royal Holloway, University of London.
Please find here the final programme of the Summer School: http://tinyurl.com/c7x2qvy
**** ABSTRACT SUBMISSION DEADLINE IS APPROACHING ****
In order to take part in the parallel sessions participants will be asked to submit a short abstract (500-800 words – See call
for abstracts for details). Accepted abstracts will be assembled in an online publication “Letters from IFITT Doctoral School
2013”.
Call for abstracts: http://tinyurl.com/cdkld7y
Time Schedule
- Submission closes: May 1st 2013
- Acceptance: May 30th 2013
- Registration: June 2013
- Summer School: 8-9 July 2013
*** REGISTRATION ***
To register, please your abstract according to the deadlines indicated above. Upon successful acceptance we will send you a
confirmation of registration: http://ifitt-summerschool.eventbrite.co.uk/
Costs for registration:
30 euros for IFITT members
150 euros for non members (IFITT Student Membership 30 euros)
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Industry News (Edited by Rosanna Leung)
Review and Forecast
Business Frequent Travelers were always the “most wanted” customers, read this 44-pages research issue to know more on
their needs, wants and behavior. SITA, in partnership with Airline Business and the Airports Council International, has completed the ninth edition of the Airport IT Trends Survey 2012 providing revealing insight into industry IT and telecommunications (IT&T) investment and strategies, and another detail report presented the seven-year flight forecast – Flight movements 2012 – 2018. Although Social media was introduced two decades ago, it is still growing rapidly. Nielsen published a
report – State of the Media: The Social Media Report 2012, reveals insight on factors driving social media growth and their
impact on marketing. Other than social media, mobile commerce is set to explode. This is the sector that should not be
overlooked. By end of 2012, a group of industry leaders in several travel verticals Preview 2013: The Executive View.
Hotels
Technology changes rapidly, hoteliers need to get ready for the 3-screen battle in 2013. Besides, they need to closely monitor the Guestroom technology trends and prepare the digital marketing budget plan. Want to know are hotel classification
and brand standards still relevant in today’s fast moving guestroom-technology environment? No matter how technologies
change, we need to bridge the gap between technology and the human touch. With the increasing number of online channels, it is a massive headache for hotel managers to select and manage these online channels. A total of 11 + 10 tips for
picking the best channel management technology for hotels were listed as suggestions.
Airlines
To provide more convenience flight check-in process, British Airways claims to have invented the flight check-in of the future, however, it seems there are still many questions need to be answers. The trend of airlines looking to increase ancillary
revenue heats up, so many airline websites also provide hotel bookings. Do airline sites fit in the distribution mix of the hotel?
Although majority believes social media plays an important role in the current marketing strategy, Ryanair’s new comms
chief to eschew social media.
DMO
China becomes one of the top outbound markets in the recent years and how to handle this new fast growing emerging
market is challenging. Australian Tourism Data Warehouse developed the new tourism e-kit “online in China” videos providing advices on how to get in-touch with Chinese tourists. To cope with the fast growing and tremendous number of social media channels, Spanish Tourist Office launches pioneering social news hub so as to simplify the update and posting
process. Kids now also heavily involved in picking travel destination therefore a destination app to give kids a voice in travel
planning process
To obtain more e-tourism industry news, please download our bi-weekly IFITT junction from: http://www.ifitt.org/home/
view/ifitt_junctions

10

News from the capters (Edited by Paul Baron)
The IFITT chapter in Australasia is working with two conferences at present.
The 2013 National Tourism and Events Excellence Conference will be held 22 - 23 July 2013 at the Melbourne Cricket Ground,
Victoria. The Conference promotes the continuous development of a profitable, sustainable, innovative and professional
tourism and events industry. The program showcases Australia’s leadership in Tourism and Events, whilst also promoting best
practice across a range of industry sectors. IFITT has had a long running association with this conference as is again helping
with the speaker list. We also plan to have a networking event associated with the conference like last year. (for more
information see teeconference.com)
In July Think! Social media are running a Social Media Tourism Symposium. Local IFITT members are working with Rodney
Payne and his team to support the event in its first appearance of the in Australia. It will be held in Wollongong NSW on 17 18 July 2013. More information can be found at http://www.facebook.com/SoMeTourism

ICT4D Schoarlship (Edited by Alessandro Inversini)
Please find here (http://ifitt.org/home/view/ict4d_scholarship) the call for the ICT4D scholarship for next ENTER2014.
Under the IFITT ICT4D Scholarship (Information and Communication Technologies for Development), IFITT
(The International Federation for IT in Travel and Tourism) will fund young talents coming from developing/emerging
countries, to provide a positive impact onto their respective communities through the application of ICT.
Submission should be connected with a Master or PhD thesis, having a clear orientation to electronic tourism and local
development. Awarded students will have the possibility to present their work at ENTER2014 during the PhD workshop.
The scholarship consists of an assignment of a tutor, funding of ENTER participation (up to € 2.000 travel, accommodation
and conference fee) and free IFITT membership for one year.
More information http://ifitt.org/home/view/ict4d_scholarship
Call for proposals: http://ifitt.org/admin/public/uploads/IFITT-ENTER_ICT4D_Scholarship2014.pdf
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