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MESSAGE FROM THE PRESIDENT
Dear friends and colleagues,
hope you enjoyed a great Easter time!
I’m happy to provide a brief update about current and future IFITT activities, I’ll group
them according to the three lines of action I’ve proposed in the previous newsletter:
service to our members, IFITT growth, walk the talk.
Service to our members
We have launched IFITT’s Hangouts on Air, brief online conversations with experts,
later on available as recorded videos. The first one, about Big Data and Analytics has
been run by Dan Fesenmaier and Zheng Xiang, and presented by Iis Tussyadiah. It has
been a great success (about 150 people accessing it live and in the first 3 days). You
can access it through Youtube. The next hangout will take place early in June and will
be advertised through our social media channels.
We have finalized a great team to run ENTER2015 in Lugano: Aurkene Alzua will serve
as overall chair and will collaborate with an outstanding group of colleagues. Please
see their names on the dedicated website, together with calls for contributions and
respective deadlines: http://enter2015.org.
2nd IFITT Summer School which aims at bringing together the future eTourism
researchers for a two days unconventional event/workshop on the eTourism topic is
going to happen in Helsinki, Finland in June, 5th-8th 2014. It is organized in
collaboration with IFITT Finland chapter, which will have its annual event during that
period. For detailed information, speakers and program, please, visit IFITT Summer
School.
IFITT growth
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The board will count on three new co-opted members: Carlos Lamsfus, Anastasia
Mariussen and Brigitte Stangl; moreover, Nadzeya Kalbaska has become IFITT General
Secretary. I’m looking forward to collaborate with all of you!
IFITT supports the ISCONTOUR conference, offering one free ENTER2015 Conference
Registration and three IFITT memberships for authors of best ICT-related papers.
Wolfram Höpken has represented IFITT at the IT in Tourism Workshop, promoted by
the EU Commission.
The call for proposal to host ENTER 2016 is now out, please make sure that interested
organizations get it: we are looking forward to receiving great bids!
...continued on next page
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LORENZO CANTONI
..continued
Walk the talk
We are finalizing the new IFITT website,
whose design will work at best also for mobile
devices.
As you can see, several initiatives are
undergoing, and more are coming in the next
months, stay tuned!

Yours, in eTourism,
Lorenzo

————————————————————————————————————————————————

PHD STUDENT SELF-PRESENTATION – JASON STIENMETZ
Hello!
My name is Jason Stienmetz and I’m proud to be a part of the ‘next generation’ of IFITT scholars.

Jason Stienmetz
PHD student in business
administration at Temple
University in Philadelphia,
Pennsylvania, USA.

I am currently finishing the 3rd year of my program at Temple University in Philadelphia,
Pennsylvania, USA, where I’m earning a Ph.D. in business administration with a concentration in
tourism and sport management. It’s been a lot of fun so far (honest), but I’m also looking
forward to finding a great job at a world class university. My research interests focus on
destination management and tourism metrics, and I’m currently working on developing network
-based models of destination value creation. I’ve been very fortunate to explore this topic with
my advisor, Professor Daniel Fesenmaier, and the rest of the team at the National Laboratory for
Tourism & eCommerce.
I have a Master of Tourism Administration degree from the George Washington University and a
good amount of real world experience. I grew up working in the hospitality industry, starting as
a busboy and later holding positions as varied as chef and human resources manager. I
developed a practical understanding of destination management and sustainability after joining
the Peace Corps and serving as a community economic development specialist in Costa Rica.
However, it wasn’t until I began working for the U.S. Travel Association that I discovered my true
passion for tourism research.
To date, I have seven articles published or in press including two in the Journal of Travel
Research, four in Tourism Analysis, and one in the International Journal of Tourism Studies. I
have presented seven times at academic conferences including TTRA, ENTER, TOSOK, and MOVE
conferences. I have been a teaching assistant for an undergrad tourism research course and
next year I will be the instructor of record for an undergraduate course in destination
management. I have also given an invited lecture to the students of the 3rd Annual UNWTO
Tourism and International Cooperation for Development Course at George Washington
University.
I’m looking forward to growing my relationship with the IFITT community and I believe that the
future is bright for engaged tourism scholarship. If we haven’t met yet, I look forward to having
some beer with you in Lugano during ENTER 2015.
Thanks!
www.linkedin.com/in/stienmetz/
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WHAT’S NEW IN JOURNALS
First issue of Volume 1 of the new Journal of Information Technology & Tourism (JITT) published by Springer is now online. The
screenshot here shows the Editorial written by Editor-in-Chief Professor Francesco Ricci. There are four titles in this very first issue.
Title: Real and virtual relationships in tourism digital ecosystems
Authors: Rodolfo Baggio, Giacomo Del Chiappa
Journal: Information Technology & Tourism, 14(1): 3-19

Title: Social actor attribution to mobile phones: the case of tourists
Author: Iis P. Tussyadiah
Journal: Information Technology & Tourism, 14(1): 21-47

Title: Online experiences: flow theory, measuring online customer experience in e
-commerce and managerial implications for the lodging industry
Authors: Anil Bilgihan, Fevzi Okumus, Khaldoon Nusair, Milos Bujisic
Journal: Information Technology & Tourism, 14(1): 49-71

Title: Knowledge-based identification of music suited for places of interest
Authors: Marius Kaminskas, Ignacio Fernández-Tobías, Francesco Ricci, Iván
Cantador
Journal: Information Technology & Tourism, 14(1): 73-95

Title: Factors Affecting Online Tourism Group Buying and the Moderating Role of
Loyalty
Authors: Myung Ja Kim, Choong-Ki Lee, Namho Chung, Woo Gon Kim
Journal: Journal of Travel Research, 53(3), 380-394

Online group buying has become increasingly prevalent, and people frequently
shop on group buying (GB) sites. This study examines the relationships among
transaction cost advantage, preview, trust, satisfaction, and repurchase intention
within online tourism GB environments. To investigate differences in the
constructs between the high and low emotional loyalty (EL) groups, this study
draws on the moderating role of EL. The results reveal that transaction cost
advantage, preview, and trust significantly and positively affect satisfaction, which,
in turn, influences repurchase intention. The high-EL group shows stronger
relationships between preview and satisfaction and between satisfaction and
repurchase intention than the low-EL group. The low-EL group shows stronger
relationships between transaction cost advantage and satisfaction and between
trust and satisfaction than the high-EL group. The findings have implications for
tourism academics and the tourism industry.
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Title: Online purchasing tickets for low cost carriers: An application of the
unified theory of acceptance and use of technology (UTAUT) model
Authors: T. Escobar-Rodríguez, E. Carvajal-Trujillo
Journal: Tourism Management, 43, 70-88
This paper examines determinants of purchasing flights from low-cost carrier
(LCC) websites. In doing so an extended unified theory of acceptance and use of
technology (UTAUT) model is proposed building on earlier work by Venkatesh,
Thong, and Xu (2012). The results, derived from a sample of 1096 Spanish
consumers of LCC flights, indicate that key determinants of purchasing are
trust, habit, cost saving, ease of use, performance and expended effort, hedonic
motivation and social factors. Of these variables, online purchase intentions,
habit and ease of use are the most important.

Title: A Webometric Analysis of Travel Blogs and Review Hosting: The Case of
Catalonia
Author: Estela Marine-Roig
Journal: Journal of Travel & Tourism Marketing, 31(3), 381-396
Today, destination-marketing organizations and researchers are increasingly
focusing their attention on travel blogs and reviews due to their potential for
projecting the image of a specific destination and for influencing travel
behavior and decision making. However, the criteria used to select the Web
sites hosting travel blogs and reviews for study are unclear, and very few
quantitative or demographic studies about users (bloggers and readers) have
been conducted. The aim of this study is to propose a method in which a
webometric analysis is used to select the most suitable Web sites for a specific
case study and to obtain information about users. The proposed webometric
analysis consists of an integrated formula including visibility, popularity, and
size metrics. This method was used to rank 11 suitable Web sites for studying
the case of Catalonia.
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Title: Handling Negative Online Customer Reviews: The Effects of Elaboration
Likelihood Model and Distributive Justice
Authors: Vincent T. P. Cheng, Mei Kun Loi
Journal: Journal of Travel & Tourism Marketing, 31(1), 1-15
Online customer reviews have received considerable attention in hospitality research
because of their impact on hotel sales. In practice, control the creation of these
reviews, especially those from negative perspectives. However, hotel managers can
control how they respond to such negative reviews. This study examines the effects of
two important factors that could enable marketers to formulate their responses in a
manner that will positively influence customers who have read negative reviews. The
study used a quasi-experimental design with 259 respondents. Elaboration likelihood
model (ELM) routes and outcomes that led to the occurrence of distributive justice
were modeled as moderating variables. Compared with conventional complaint
handling methods, posting a response that adopted a central route to persuasion was
found to be most effective for handling negative reviews.

Title: New consumer behavior: A review of research on eWOM and hotels
Authors: Antoni Serra Cantallops, Fabiana Salvi
Journal: International Journal of Hospitality Management, 36, 41-51
This study aims to gather and analyze published articles regarding the influence of
electronic word-of-mouth (eWOM) on the hotel industry. Articles published in the last
five years appearing in six different academically recognized journals of tourism have
been reviewed in the present study. Analysis of these articles has identified two main
lines of research: review-generating factors (previous factors that cause consumers to
write reviews) and impacts of eWOM (impacts caused by online reviews) from
consumer perspective and company perspective. A summary of each study's
description, methodology and main results are outlined below, as well as an analysis of
findings. This study also seeks to facilitate understanding and provide baseline
information for future articles related to eWOM and hotels with the intention that
researchers have a “snapshot” of previous research and the results achieved to date.
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ENTER2015

ENTER in Lugano
ENTER 2015, organized by International Federation for Information Technology and Travel & Tourism (IFITT), is being prepared for
February 3-6th 2015 in Lugano, Switzerland. This year’s theme is ¨eTourism: Transforming Mobility¨. Following on previous success
both in Lugano and elsewhere, this new edition of ENTER 2015 hopes to again draw the attention of academia, industry,
government, and other organizations from the five continents, seeking to be part of discussions and debates around the state of-the-art research about information and communication technology in travel and tourism. This new edition intends to foster
knowledge sharing across academia, industry and destination professionals, building up from its past encounters.

ENTER 2015 TEAM
This edition’s team is composed by:

Overall Chair

Aurkene Alzua, CICtourGUNE, Spain

Industry Chairs

Giancarlo Carniani, Buy Tourism Online, Italy
Bruce Martin, Ginger Juice, UK
Dimitris Serifis, Greece

Destination Chairs

Oriol Miralbell, Universitat Oberta de Catalunya, Spain
Katrine Mosfjeld, Visit Oslo, Norway

Research Chairs

Iis Tussyadiah, Washington State University, USA
Alessandro Inversini, Bournemouth University, UK

Swiss Day Chairs

Elena Marchiori, Università della Svizzera Italiana, Switzerland
Miriam Scaglione, University of Applied Sciences Western Switzerland, Switzerland
Roland Schegg, University of Applied Sciences Valais, Switzerland

PhD Workshop Chairs

Mathias Fuchs, Mid-Sweden University, Sweden
Phil Xiang, Virginia Tech, USA
Wolfram Hoepken, University of Applied Sciences Ravensburg-Weingarten, Germany
Anastassia Mariussen, Oslo School of Management, Norway

Local Organizing
Committee

Luca Grassi, Città di Lugano, Switzerland
Lorenzo Cantoni, IFITT President, Università della Svizzera italiana,
Switzerland.
Silvia De Ascaniis, Università della Svizzera italiana, Switzerland.
Elena Marchiori, Università della Svizzera italiana, Switzerland.
Nadzeya Kalbaska, Università della Svizzera italiana, Switzerland.

To know more about the conference, please, visit www.enter2015.org
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ENTER2015 AVAILABLE CALLS
As in previous editions, the ENTER’s team is preparing the topics into which the different tracks: Research, Industry
and Destination will deepen. Details for the Industry and Destination tracks will be coming up in following weeks.
Research Track
The Research call is already available online and the topics addressed in this occasion are:



















E-Marketing and Social Media Strategies
Big Data, Measurement and Analytics
Mobile Services and Wearable Technologies
Gaming, Gamification and Augmented Reality
Location-based Services and Context-Aware Systems
Internet-of-Things and Smart Destinations
Advanced Distribution Systems and Strategies
Travel Information Search and Retrieval
Social Networking, Social Media and Social Inspiration
ICT and Tourism Experience
ICT Adoption, Use, and Value Creation
E-strategy and e-Business models
ICT-enabled Partnership and Collaboration
ICT for Innovation and Service Design
E-Learning and Distributed Learning
ICT for Regional Development and Sustainability
Website Design and Evaluation
Legal and Social Aspects of ICT, including Issues concerning Digital Divide, Privacy and Internet Security

Time Schedule
Submission closes: September 1, 2014
Final acceptance: October 31, 2014
Registration Deadline: November 16, 2014
Conference: February 3 - 6, 2015
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ENTER2015 PhD Workshop
On February 3, 2015, the legendary pre-conference event will provide a forum for doctoral students undertaking research
related to Information and Communication Technology in Travel and Tourism to discuss their research with peers, colleagues
and leading supervisors and scholars in the field. Doctoral students at all stages (i.e. beginning or nearly completed) have the
opportunity to share and develop their research ideas in a critical, but highly supportive environment, get feedback from
mentors who are senior members within the IT and Tourism research community, explore issues related to academic and
research careers, and build relationships with students, researchers and members of the community from around the world.
There is NO COST to students or faculty for participating in this workshop. Also the full ENTER2015 conference is heavily
discounted for students to encourage active participation in ENTER2015.
Call for Research Proposals: The ENTER2015 PhD workshop chairs invite doctoral students to submit max. 5 page research
proposal before October 5, 2014. Each submission will undergo a review process. Accepted proposals will be made available
as e-book to workshop participants and published on the IFITT website. The best research proposal will receive an award and
be recognized at ENTER2015. For more information, please, visit the following website, or directly contact one of the
ENTER2015 PhD chairs.
The ENTER2015 PhD Workshop Chairs
Prof. Matthias Fuchs, Mid-Sweden University, Sweden (matthias.fuchs@miun.se)
Prof. Wolfram Höpken, Hochschule Ravensburg-Weingarten, Germany (wolfram@hoepken.org)
Prof. Zheng Xiang, Virginia Tech, USA (philxz@vt.edu)
Dr. Anastasia Mariussen, Oslo School of Management (Anastasia.Mariussen@mh.no)

IFITT ICT4D Scholarship
Under the ICT4D Scholarship (Information and Communication Technologies for Development), IFITT for the second year in
row will fund young talents coming from developing/emerging countries, to provide a positive impact onto their respective
communities through the application of ICT.
Submission should be connected with a Master or PhD thesis, having a clear orientation to electronic tourism and local
development. Awarded students will have the possibility to present their work at ENTER2015 during the PhD workshop.
The scholarship consists of an assignment of a tutor, a non-cash prize for ENTER2015 participation (comprising travel,
accommodation and conference fee) and free IFITT membership for one year.

Time Schedule
Submission Deadline: September 1, 2014
Initial feedback: September 25, 2014
Submit final revised proposal: October 10, 2014
Final acceptance: October 30, 2014
To know more about the scholarship, please, visit the following website or contact Alessandro Inversini:
ainversini@bournemouth.ac.uk

Requirements for the bidding for ENTER2016
IFITT Board has recently launched the call for the bidding for the ENTER2016 conference. Requirements for the bidding for
can be found on the IFITT website.
Deadline for proposals: June 15, 2014
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NEW IFITT BOARD CO-OPTED MEMBERS
During the last IFITT Board meeting, the following three board members were co-opted:
Dr. Carlos Lamsfus, Dr. Anastasia Mariussen and Dr. Brigitte Stangl.
Please, see their short bio below:

Serving IFITT as Responsible for Members Benefits
Dr. Carlos Lamsfus is a senior researcher at CICtourGUNE since it was created in
March 2007. He is the head of the Human Computing and Technology research unit.
He holds a PhD in Computer Science from the Computing Systems department at the
University of Deusto, Bilbao 2010.

Dr. Carlos Lamsfus
Senior Researcher at
CICtourGUNE, Spain

Serving IFITT as Co-Responsible for IFITT Chapters
Anastasia Mariussen (PhD) is an associate professor at Oslo School of Management,
where she teaches and researches various aspects of digital marketing in tourism
and hospitality. Anastasia’s research interests include digital marketing, services
marketing, affiliate networking, mobile marketing, online distribution, performance
measurement and employment of ITC and social media in hospitality and tourism
businesses.

Dr. Anastasia Mariussen
Associate Professor at Oslo
School
of
Management,
Norway.

Serving IFITT as Co-Responsible for Marketing and Communications
Dr. Brigitte Stangl undertook duties as a Research and Teaching Assistant at WU
Vienna (2006-2010). Then she worked as a Project Manager at HTW Chur,
Switzerland. Since May 2012 she has been employed as a Lecturer in Tourism at the
School of Hospitality & Tourism Management, University of Surrey. Her research
interests are related to the fields of tourism, marketing, information systems, and
psychology. She uses mixed method approaches.

Dr. Brigitte Stangl
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Lecturer in Tourism
at the
School of Hospitality & Tourism
Management, University of
Surrey, United Kingdom

IFITT DOCTORAL SUMMER SCHOOL
Second IFITT Doctoral Summer School is the place to be for everyone to develop their research capabilities in the field of
eTourism and their knowledge on the latest research on the topic. This year Summer School is organized by University of
Eastern Finland and Haaga-Helia University of Applied Sciences in Helsinki (Finalnd) on June 5-7, 2014.
The program is focused on improving research skills, academic writing and presentation, and journal publishing as well as
promoting your own research. The speakers are top academics in these topic:

Professor
Dimitrios
Buhalis,
Bournemouth University, UK. Former
president of IFITT, Director of the
eTourism Lab. He is widely regarded as
an expert in the impacts of ICTs in the
tourism industry, the management of
tourism distribution channels as well as
in strategic tourism marketing and
management. He has recently included
accessible tourism in his research
portfolio.

Professor
Christian
Laesser,
Professor of Tourism and Service
Management at the University of
St. Gallen and Director of the
Institute
for
Systemic
Management
and
Public
Governance at the University of St.
Gallen, Managing Director of the
SBB Lab, Editor-in-chief
of
„Tourism Review“.

Mike Thelwall is Professor of
Information Science and leader of
the
Statistical
Cybermetrics
Research Group at the University of
Wolverhampton, UK and a research
associate at the Oxford Internet
Institute. Mike has developed
software and methods for gathering
and analysing web data, including
sentiment analysis, altmetrics and
content analysis for Twitter,
YouTube, blogs and the general
web.

No suits, no ties, no evening gowns; the summer school is a relaxed environment for likeminded people to discuss their
ideas, learn from each other and network with the next generation of eTourism professionals. Fantastic evening program
includes traditional Finnish cuisine buffet dinner in one of the highly regarded restaurants in the city, Konstan Möljä.
Register immediately, there is only a limited number of tickets for the conference. For detailed program and more
information visit http://www.ifitt.org/home/view/summer_school.
Join us also on June 8, 2014 in the Suomenlinna fortress, a beautiful UNESCO world heritage site in front of Helsinki, for
IFITT Finland seminar on destination management and marketing. The IFITT Finland seminar is free for all Summer School
participants. Register for the event here.
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IFITT MEMBERS AND MEMBERSHIP BENEFITS

IFITT is a strong community and offers a wide range of benefits for its members:
Network and Stay informed
 Receive a bi-monthly IFITT Newsletter
 Receive updates on issues, project collaboration opportunities, events and tourism & technology resources
 Access membership directory
 Network and meet IFITT members all over the world
Learn and Increase your knowledge
 Access to tourism and technology publications (incl. ENTER proceedings)
 Participate in IFITT meetings, workshops and seminars globally and locally
Savings and Discounts
Get discounted registration to attend IFITT sponsored events (ENTER Conference, seminars, workshops etc.).



In order to update your membership or get a new one, please visit the following page.

Editor:

Associated editors:

Alessandro Inversini

Aurkene Alzua-Sorzabal
Nagore Espinosa
Mathias Fuchs
Nadzeya Kalbaska
Hazique Memon
Juho Pesonen
Zheng Xiang

IFITT President:
Lorenzo Cantoni

JOIN IFITT!
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